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Course Objectives

Digital platforms are becoming increasingly important. Two-sided markets extend
traditional consumption mode in many domains today. Examples include short-term
accommodation sharing, delivery services, resale- and auction platforms, as well
as ride sharing markets. Importantly, the platform principle bears several
particularities which will be examined in this course. Central to the design and
operation of digital platforms is the existence of network effects. Two-sided
markets includes different user types and motives, which will be discussed as
well. The aim of the course is to introduce students to the new information
economy and the economics of network industries. Students are expected to gain
insight into how the specific features of platforms affect market structure,
firms’ strategies and business models, as well as public policy in network
industries. At the end of the course, students should be able to use methods and
models of microeconomics and industrial organization to understand and analyze
the competitive dynamics in network industries.
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A |Mathematical analysis skills: Mastering in advanced application ®
of mathematical theories and game theory in analyzing economic
1ssues
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Empirical analysis skills: Mastering in advanced application of
statistics and econometrics in data collection and examination
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C [Microeconomic perspective: Thorough understanding of advanced o
microeconomic theories and relevant application
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D [Macroeconomic perspective: Thorough understanding of advanced
macroeconomic theories and relevant application
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Employment opportunities: Capabilities of advanced working on ®

E important policy and decision challenges in business and
government
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F |Communication skills: Having a clear mind and profound ability o

in presenting advanced professional academic research

Bl 3P [1lustration : @ % B APk Highly correlated OF B4 Moderately correlated

AR
Course Outline

The course’ s objective is to convey a basic understanding of digital platforms
and platform business models. The course will cover the following subjects:

1. Introduction to platform economics

2.Multi-homing and single-homing

3.Pricing and price strategy in platforms

4. Consumer’ s privacy

5. Advertisement on platforms

6. The sharing economy

7. User motives and user types

8. The economics of multi-sided markets
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Resources Required (e.g. qualifications and expertise, instrument and equipment, etc.)
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Course Requirements and Suggested Teaching Methods

Students are supposed to have a basic knowledge of microeconomics and game theory, but
the relevant concepts and tools are reviewed in class.

Ege

Miscel laneous

Journal articles.
The Economics of Network Industries, Oz Shy, Cambridge University Press.




