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Course Objectives

This course provides an introduction to price theory and regulatory economics, and is
the first microeconomic theory course in the graduate study. Some components of the
course are designed to teach material that all graduate students should know while
others are used to introduce methodologies. Topics include: the theory of the firm and
individual choice, markets and competition, tools and the application to price theory,
basic game theory, market failure and regulation. The course is designed for students
at the Master Degree level and a general knowledge of economics at the postgraduate
level 1s assumed.
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1 Foster potent1a1 talents w1th profess1ona1 knowledge and empirical skills in

economics.
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A [Mathematical analysis skills: Mastering in advanced application ®
of mathematical theories and game theory in analyzing economic
1ssues
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Empirical analysis skills: Mastering in advanced application of
statistics and econometrics in data collection and examination
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C [Microeconomic perspective: Thorough understanding of advanced ®
microeconomic theories and relevant application
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D [Macroeconomic perspective: Thorough understanding of advanced
macroeconomic theories and relevant application
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B Employment opportunities: Capabilities of advanced working on

important policy and decision challenges in business and O
government
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F |Communication skills: Having a clear mind and profound ability O

in presenting advanced professional academic research
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Preference and Choice

Consumer Choice

Demand Theory

Production

Choice under Uncertainty

Game Theory

Competitive Markets

Market Failure: Externalities and Public Goods
9. Market Failure: Market Power

10. Market Failure: Adverse Selection, Signaling, and Screening
11. The Principal-Agent Problem
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Resources Required (e.g. qualifications and expertise, instrument and equipment, etc.)
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Course Requirements and Suggested Teaching Methods
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