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-Cultivate students’ sensitivity to dlfferent cultures.

« Further enhance students’ ability to engage in cross-cultural communication.
 Understand the impact of cultural differences on creative development.

« Learn to apply cross-cultural thinking and communication skills to develop and
design creative products and services.
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1. Introduction to Multiculturalism
* Discuss the concepts, history, and contemporary state of multiculturalism.
* Analyze the impact of cultural differences on the creative industry.
2.Cross—Cultural Communication
« Learn the basic theories and practical skills of cross—cultural communication.
« Explore the application of cross-cultural communication in the process of creative
development.
3. Cultural Awareness and Sensitivity
« Strengthen students’ cultural awareness and sensitivity.
« Cultivate attitudes of respect and inclusiveness towards different cultures.
4.Creative Development and Cross-Cultural Design
« Explore the basic principles and methods of cross-cultural design.
« Learn how to apply cross-cultural thinking and design to the development and design
of creative products and services.
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