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Course Qutline

Theory of the Consumer

1 ~ Choice Making

2 ~ Demand Derivation

3 ~ Exchange & Trade

4 ~ Risky Assets & UncertaintyTheory of the Firm
5 ~ Technology

6 ~ Cost and Profit

7 ~Firm Supply

8 ~ Perfect Competition

9 ~ Monopoly & Imperfect Competition
10 ~ Factor Market

11 ~ Decision Making

12 ~ Externalities

13 ~ Public Goods
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Resources Required (e.g. qualifications and expertise, instrument and equipment, etc.)

Course Requirements and Suggested Teaching Methods
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