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A ERARALEFE R P IOEEMRIT - A global vision of developing entrepreneurship for .
the creative 1ndustrles.
B By FHF 2 2 4R A %49 o An understanding of the local art heritage and
the characteristics of cultural and creative industries.
c L3 RIATIA 0 (T2 AIA S F o The ability to take innovative research ideas in O
creatlng creative products.
D foE b bk TR FEEMAIL A ¥ 7% o The ability to link with local resources .
through co-operation and participation in arts and creative industries.
B ER LR AR R~ L1172 BP3Ef24 % 4 - The appropriate skills and knowledge of O
project planning, leadership, communication, collaboration and problem solving.
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identifying trends to develop arts and creative industries.
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¥ = Week R % Subject/Topics # :xRemarks
1 E/ QB S e
2 Adobe Photoshop¥ b|i# H~B 1 & 4 L&
3 Adobe Photoshop® i i# $&~B 3% &
4 Adobe Photoshop$ i S~ & B & = 2258 %

5 Adobe Photoshop$ tliwsh~¥ 4 b 2 & N #Eph 258

6 Adobe Photoshopd 1% Si~F R &A% 3+

7 Adobe Photoshop¥ &1if Hi~—+ 5 %3+

8 Adobe Photoshopd &1 ;% $~DMzk 3+

9 #p ¢ ¥ 223 Midterm Exam

10 Adobe Illustrator® wliF~w &1 & 4 5 &3EF

11 Adobe Illustrator$® &% s~f % LOGOz*% 3+

12 Adobe Tllustratory bliws~= i3 R/(LFiHI % "e=fk)
13 Adobe Illustrator§ &)i¥ s~ %%

14 Adobe Tllustrator$ i)i# S~ 48 58 @

15 Adobe Illustrator§ o)i@ #~CD& #3kK3*+

16 Photoshop & I1lustrator % & i& *

17 Photoshop & Illustrator# & & *

18 # % ¥ % Final Exam
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