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Watching different pop culture phenomena and understanding the social and historical perspectives of
various periods, this semester course will focus on the overlapping areas of the subjectivity of the
body and various senses, including visual/movie/fashion/entertainment/food/smell/six Orientation,
covering the discussion of how popular culture tries to use various creative thinking/creative
thinking/innovative viewpoints in the logical context, intervention, influence, and manipulation of
fashion trends and trends and social historical views led by non-objective subjects that rely on the
public reading and listening mode .
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. Cultivate students’ sensitivity to d1fferent cul tures.

« Further enhance students’ ability to engage in cross—cultural communication.

» Understand the impact of cultural differences on creative development

« Learn to apply cross—-cultural thinking and communication skills to develop and design creative
products and services.
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