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HAz4w it Course Description

Parks, tourism and recreation areas increasingly serve as international visitor attractions and play
an important role in the international tourism industry. Visitor use of these areas may contribute
significantly to sustainable local communities. However, overuse of parks, tourism and recreation
areas by visitors may result in negative impacts. Customer services and related issues such as
cultural values, perception of crowding, service quality, customer satisfaction and behavioral
intentions assume an important role in parks, tourism and recreation management. A failure of
agencies to respond to these requirements may ultimately result in serious legal challenges.
Understanding the factors influencing customer services will help parks, tourism and recreation
management and further promote social and environmental justice in a culturally diverse society.
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Basic Learning Outcomes and Dept.’ s
Education
Objectives
A BB~ RFR ~ ¥57E 2 32 % cnie fE Ak To Have advanced knowledge on tourism ~ .
recreatlon and leisure.
B 2% % ;~§giEE;{ - h“%iﬁ‘%iﬁ?ﬁiﬂr§ﬁ€£4 SFudgnts will be able to identify, analyze and
solve business problems with logical thinking.
C i%%?“%%‘iiﬁﬁﬁ@ﬁéﬁﬁﬁJMmmﬁwﬂlMaMermmﬁmw ®
effective leadership, communication, coordination and teamwork skills.
D B REALTF 0 R ¢h 2T fhag 4 Students will be able to communicate in foreign .
languages and have an awareness of the global and cultural diversity issues.
B FE AP T FMMEF - A 478 S To Use of technology for information gathering, O
analysis and integratlon
F %4r“&é?@%Jli%ﬁ%ﬁmﬁ%$?w %To Develop "deep recreation ®
experience" of tourism and recreation management and planning knowledge
G RE THIBARERE | 254 2R3 5k k7 3To Develop "Caring for the Community O
Health" of tourism and recreatlon management and planning knowledge
I RE TRBFTR \é“J 25 F B mﬁ{v’c *7E v To Develop.” emphasis on sustainable .
resource" of tourism and recreation management and planning knowledge.
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# I & B % Teaching Schedule & Content

¥ = Week R % Subject/Topics # :xRemarks
1 Course introduction
2 Administration systems for parks, tourism and recreation
3 Social aspects of parks, tourism and recreation
4 Parks, tourism and recreation use and users
5 Perception of crowding and related issues
6 Customer past experience
7 Perception of service quality
8 Customer satisfaction and behavioral intentions
9 #p ¢ ¥ 223 Midterm Exam
10 Values for diverse customers in tourism and recreation
11 Cross-cultural customer services
12 Cross—cultural customer services (Continued)
13 Direct methods versus indirect methods of customer services
14 Survey and questionnaire in customer services
15 Health and welling
16 Health and welling (Continued)
17 #p % ¥ 22:¥ Final Exam/case study
18 Class materials supplement/individual appointment

%% % ¥ ¢ Teaching Strategies

¥ P Lecture I:l % 23 Group Discussion |:| 87 ¥ Field Trip

|:| H # Miscellaneous:

% % 4] #7 p ® Teaching Self-Evaluation

£137% & (Innovative Teaching)
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4 € 7 = (Social Responsibility)

f ¥ 2 i Community Practice I:l # % £ 1% Industy-Academia Cooperation
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7 %% Transdisciplinary Teaching |:| ek %% Inter-collegiate Teaching

|:| ¥ 7 £ 32 Courses Co-taught with Industry Practitioners
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B ¥4 Midterm Exam 30% v v
A+ =>4 Final Exam 30% v v

i*%¥ =% Homework and/or
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Textbook & Other References (Title, Author, Publisher, Agents, Remarks, etc.)

The course materials for each class will be announced in e-Learning for students’ preview and
review. Journal papers will be assigned as readings. Below textbooks are suggested for your
references

1. Robert Manning (2022). Studies in Outdoor Recreation: Search and Research for Satisfaction (4th
ed. ). OR: Corvallis: Oregon State University Press. [2011, 3rd ed. ebook available at ndhu library]
2. Kathleen Cordes and Garrett Hutson (2015). Outdoor Recreation: Enrichment for a Lifetime (4th ed).
Sagamore Publishing Inc. [available and to be reserved at ndhu library]

3. Yvette Reisinger (2009). International Tourism: Culture and Behavior. Butterworth-Heinemann
Publication. MA: Burlington. [ebook available]

BARHER(ZRTRFFTA, KPR A FRFIl et ARp 2 %)
Teaching Aids & Teacher’ s Website(Including online teaching information.
Personal website can be listed here.)
http://sys. ndhu. edu. tw/RD/TeacherTreasury/tlist. aspx?tcher=12690

Note:

1. Course content and order of presentations may be deviated from those topics as outlined in the
syllabus.

2. An invited speaker or a field trip may be arranged in due course.

3. All announcements will be noticed from e-Learning website. Students are required to check e-
Leaning often during the class semester.
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