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A ERAIRAEEE PRSI - A global vision of developing entrepreneurship for O
the creative industries
B Bfabs frghz 2 AR A% o An understanding of the local art heritage and
the characteristics of cultural and creative industries.
C L3 RIATREA > A (T A1 A &3¢ - The ability to take innovative research ideas in .
creating creative products.
D RSk TR %ﬁﬁJiFﬁI‘E,é_i? 7}% o The ability to linl.< wi‘Fh local resources ®
through co-operation and participation in arts and creative industries
B W ER AR S AW - £1F2 BPEEfE4 0 4 o The appropriate skills and knowledge of .
project planning, leadership, communication, collaboration and problem solving.
P W EMLIRAEE FREPING A 17F o o A competence of analytic management in ®
identifying trends to develop arts and creative industries.
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