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AACSB information: College Mission, Learning Goals, and Learning Objectives College Mission The
College of Management (COM) emphasizes internationalization, education, and localization, which
shapes its mission to cultivate outstanding management and academic talents who are aware of the
impact of globalization and ethical issues and can integrate a diversity of knowledge and possess the
analytical decision-making and execution abilities to build a brighter future. Students can achieve
the five learning goals derived from the school mission, including LGl-integration of a diversity of
business and management knowledge, LG2-analytical decision-making ability, LG3- execution, LG4-global
vision, and LGb-ethics
This course is Special Topics in Seminar to help graduate students achieve LG4, which is measured by
the LO 4.1 and LO 4. 2.
Learning Goal (LG4): Global vision
Learning Objectives (LOs): 4.1 Determine the impact of globalization on the markets g; 4.2 Equipped
with the sensitivity of cross-cultural management
Measurement: The evaluation of the learning effectiveness of the course is the individual reflection
for each talk for LO 4.1 and LO 4. 2.
The following rubrics will be used to evaluate the students by the individual reflection for the
intended learning objectives of AOL.
LO 4.1- Determine the impact of globalization on the markets
Needs Improvement: Little evidence in understanding the impacts of globalization on relevant markets
Satisfactory: Notice and address some of the impacts of globalization on relevant markets
Exemplary: Show integrated understanding and well address the relevant impacts of globalization on
relevant markets
LO 4.2- Equipped with the sensitivity of cross-cultural management
Needs Improvement: Provide no or little analysis of cultural impact of multinational management
issues.
Satisfactory: Provide clear analysis of cultural impact of multinational management issues.
Exemplary: Provide accurate and detailed analysis of cultural impact of multinational management
issues.




