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HAz4w it Course Description

This course examines the role of corporate responsibility as a strategy to improve products, profits
and brand equity. The idea of corporations as simply a wealth creating organizations with no
obligations to the environment is no longer acceptable. We will examine numerous corporate
initiatives that attempt to address these challenges as well as how they are being evaluated in the
public eye. Globalization combined with increased transparency of corporate operations has revealed
significant variations in how organizations are attempting to balance the pursuit of profits and good
corporate citizenship. Increased measurement of natural resources, pollution controls, monitoring
ethical supply chains, and expanded training of employees are growing globally revealing interesting
results. Stakeholder expectations have also accelerated the need to monetize these initiatives
however lack of standardized methodologies and metrics has resulted in confusion within many
industries hindering greater progress. Continued progress of corporate responsibility represents a
significant emerging opportunity for organizations these new competitive advantages.

#A42 P #%  Course Objectives

Corporate Responsibility and Sustainability will deepen student understanding and stimulate critical
thinking in these areas. Student will have the opportunity to practice problem-focused decision-
making on a range of economic, social and environmental issues that affect the operation of
contemporary organizations. The course will be of benefit if student wish to develop further insights
into corporate responsibility and sustainability as part of your career, or if you have limited
knowledge of the subject but would like to embark on a career in this sector.
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A |5 & pMar £ @A 47i 4 Understanding the financial analysis. ®
B | 2% & ¥pMisF 8 £ 4 Capabilities for business financial management. .
C LR wEERF A S50 4 English reading ability of communication and coordination. .
D LR WAy 2 Ha 0 137 M £ #3877 7 Independent research skills to research ®
financial issues.
E | &% B A4 FT®Epi 4 Investment and financial management. O
F B R SR EY 2 k2t a 4 Ability of computer programs, algorithms and application. O
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# I & B % Teaching Schedule & Content

¥ = Week R % Subject/Topics # :xRemarks

1 Course introduction

2 The Importance of Business Ethics

3 Stakeholder Relationships, Social Responsibility, and Corporate
Governance

4 Emerging Business Ethics Issues

5 National holiday

6 Coursework [ (submit on Oct 31)

7 The Institutionalization of Business Ethics
Midterm examine revision

8 PART I: AN OVERVIEW OF BUSINESS ETHICS
PART II: ETHICAL ISSUES AND THE INSTITUTIONALIZATION OF BUSINESS
ETHICS

9 #p ¢ ¥ i Midterm Exam

10 Ethical Decision Making

11 Individual Factors: Moral Philosophies and Values

19 Organ@zatignal Factors: The Role of Ethical Culture and
Relationships

13 Developing an Effective Ethics Program

14 Sustainability: Ethical and Social Responsibility Dimensions

15 Final examine revision

16 # % ¥ 3% Final Exam

17

18




% % K % Teaching Strategies

¥ P Lecture & w3t #Group Discussion |:| %2B9 Y Field Trip
|:| H i Miscellaneous:

% % 4] #7 p * Teaching Self-Evaluation

£13#7% % (Innovative Teaching)

B AL % £ 4 (PBL) W & (75 (TBL) [ ] oy (SBL)
Déﬁﬁ?{i Flipped Classroom I:l E3xEr Moocs

A ¢ § = (Social Responsibility)

& # % B Community Practice |:| A% &£ i Industy-Academia Cooperation

5 & (¥ (Transdisciplinary Projects)

i M %% Transdisciplinary Teaching |:| B % %% Inter-collegiate Teaching

|:| ¥ §F & 3 Courses Co-taught with Industry Practitioners

H v other:




B2 FrE2 5 A®E > ;¢ Grading & Assessments
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B ¥4 Midterm Exam 20% v v
#*x% =% Final Exam 30% v v
it% =% Homework and/or 30% v v v v
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Grading & Assessments Supplemental instructions

KPTEFTIP (F 7 5% 3~ R AP )
Textbook & Other References (Title, Author, Publisher, Agents, Remarks, etc.)
Ferrell “Business Ethics : Ethical Decision Making and Cases (Asia Edition) 12%
Brck /fE G 533 %2 % 6| (Ferrell/Business Ethics: Ethical Decision Making and Cases 13e)
1345
Assigned readings during the class

HAARMRER(ZR KETR, KR A PR AP 2 20)
Teaching Aids & Teacher’ s Website(Including online teaching information.
Personal website can be listed here.)

H @3 L3P (Supplemental instructions)




