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The course aims to help students to learn both theories and practices of marketing
and management in the context of conferences and exhibitions. Students will learn how
to adopt the theories in practical cases and use both Chinese and English. This course
also includes discussion and practice of qualification exams in the MICE industry to
facilitate students’ preparation. Students will be equipped with the ability to plan
and program sustainable marketing strategies and activities and apply their learning
in midterm and final presentations.
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Objectives of General Education
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fter completing the course, the students will be able to:
understand the MICE industry in practice and theory.
realize the principles of marketing and management in the MICE industry.
plan and program MICE marketing strategies with the concept of sustainability.
present confidently in English.
learn how to prepare qualification exams in the MICE industry.
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Resources Required (e.g. qualifications and expertise, instrument and equipment, etc.)
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Course Requirements and Suggested Teaching Methods
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The benefits generated from this course include:

1. Teachers can employ group discussion and cooperative learning strategies to
activate students’ learning.

2. Conduct one practical workshop in which industry practitioners share their
experiences to link the theory and practice, and then offer assistance in students’
creative thinking in designing and implementing the activities and trips in the field
of MICE.

3. Conduct one MICE industry visit (field trip). Students could improve their learning
outcomes through this teaching strategy of experiential learning.

4. Conduct one end-semester presentation. Students could integrate the knowledge they
have learned and their English communication skills, and then be able to make
connections to local communities through their practice of MICE operations.




