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Course Objectives

Principles and applications of statistical methods, including central tendency,
descriptive analysis of quantitative data, probability, inferential statistics
involving one or more populations, and multiple linear regressions. Applications
include economics, planning, market research, production/ operations, and decision
theory.

SART P&
Dept.’ s Education Objectives

BT LE A RE ST LR AA o
1 |Cultivating management professionals with outstanding ability in quantitative
analysis.
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Cultivating professionals with finance-specific knowledge.
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3 |Cultivating professionals with a global vision and the ability in foreign-language
communication.
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4 |Cultivating management professionals with knowledge and skills in decision
analysis and problem solving.
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Using quantitative methods to analyze and solve problems.
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Equipped with the ability to analyze finance.
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C |Using information technology to analyze, integrate, and present o
data.
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D |Equipped with a global vision and specialized foreign language o
proficiency.
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B Equipped with the ability to master topics of finance and O
economy, and other current news, and to diagnose financial and
economic tendencies.
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Equipped with basic knowledge of management in general.
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Course Outline

1 Introduction to Course
2 Chapter 1 What is Statistics
Chapter 2 Frequency distribution and Graphs
3 Chapter 2 Frequency distribution and Graphs
Chapter 3 Numerical Measures
4 Chapter 3 Numerical Measures
Chapter 4 Displaying and Exploring Data
o Test 1
6 Chapter 5 A Survey of Probability Concepts
T Chapter 6 Discrete Probability Distributions
Chapter 6 Continuous Probability Distributions
8 Chapter 7 Standard Score Transformation
(Z score) and probability
9 Test II
10 Chapter 8 Sampling methods and the Central limit Theorem
11 Chapter 10 Hypothesis Testing (Z test)
12 Chapter 10 Hypothesis Testing (t test)
13 Test III
14 Chapter 9 Estimate Confidence Interval
15 Chapter 11 Two-Sample Tests of Hypothesis
16 Chapter 12 One-way ANOVA
17 Test IV
18 Flexibility
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Resources Required (e.g. qualifications and expertise, instrument and equipment, etc.)

Classroom and its facilities
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Course Requirements and Suggested Teaching Methods

Lecture

H 1
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Miscel laneous

Statistical Techniques in Business & Economics, 18th ed. by Lind, Marchal & Wathen.
McGraw-Hill Irwin (2021), ISBN10: 1260239470




