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Course Objectives

This course aims to provide students with a solid foundation in the
principles and practices of marketing of tourist and hospitality
businesses. After successfully completing this course, students should
be able to:

? Identify and describe some of the complex issues and challenges
related to tourist and hospitality marketing.

? Critically analyse case studies and present recommendations for
tourism and hospitality businesses.
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1 |To Build a foundation of global perspective to prepare students for being managers
on tourism, recreation and leisure industries.
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9 To Offer a program with an emphasis on management philosophy responsive to the
Taiwanese business context for being managers on tourism, recreation and leisure
industries.
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3 |To Prepare students for being innovative and excellent managers on
tourism, recreation and leisure industries.
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To Emphasis on personality education to develop services and team spirit.
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Basic Learning Outcomes
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To Have advanced knowledge on tourism ~ recreation and leisure.
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B [Students will be able to identify, analyze and solve business o
problems with logical thinking.
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C |Students will be able to demonstrate effective leadership, o
communication, coordination and teamwork skills.
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D |[Students will be able to communicate in foreign languages and o
have an awareness of the global and cultural diversity issues.

L FARBEFTANE - AT EAE

E |To Use of technology for information gathering, analysis and O
integration.
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F |To Develop "deep recreation experience" of tourism and o

recreation management and planning knowledge.
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G |To Develop "Caring for the Community Health" of tourism and ®
recreation management and planning knowledge
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H [To Develop "emphasis on sustainable resource" of tourism and o
recreation management and planning knowledge.

Bl 3P [1lustration : @ % B APk Highly correlated O® R4 Moderately correlated

PAL < W
Course QOutline

This postgraduate course builds on, and considers, fundamental and
advanced topics in tourism and hospitality marketing. It aims to cover
marketing concepts, strategies, and their applications in tourism and
hospitality business. Teaching style of this course will be highly
interactive. Contemporary topics in creative marketing research in both
domestic and international contexts will be discussed.
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Resources Required (e.g. qualifications and expertise, instrument and equipment, etc.)
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Course Requirements and Suggested Teaching Methods

Teaching Strategies
@Lecture

@ Group Discussion
®Marketing Research

Assessments

@ General Performance
@\Midterm Exam

&Final Exam

@ Homework and/or Assignments
®Marketing Research
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