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Course Objectives

This is an introductory course in microeconomics. It focuses on helping students to
understand the basic principles of microeconomics and the applications of theories in
daily life. Since our life is in large part about making choices subject to limited
resources, this course will help you see through how retinol decisions are made by
individuals/firms/government and how it might be changed for the better. More
importantly, how the market-where “supply” and “demand” interact - works and sets
1ts price will be further elaborated. Despite the fact that the efficient market is
not always the case, the government will be proved to be the solution when market
failure (such as externalities) occurs.
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Course Outline

Chapter 1 Ten principles of Economics
Chapter 2 Thinking like an economist

Chapter 4 & 6 Market forces of demand and supply vs. government price control
Chapter 5 Elasticity and its applications
Chapter 13 Cost of production

Chapter 14 Firms in competitive market
Chapter 15 Monopoly

Chapter 16 Monopolistic competition

Chapter 17 Oligopoly

Chapter 10 Externalities

Chapter 11 Public goods and common resources
Chapter 21 The theory of consumer choice
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