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Cultivating talent managers rank among the international outlook ability
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Cultivating professional managers equipped with IT management proficiency
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3 |Cultivating equipped with human culture and the ability to care for the local
industry professional managers
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4 Cultivating the theory in practice to perform professional talent manager
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Core knowledge of theories related to business management
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B [Capability of logical thinking and problem solving to business o
management
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Capability of leadership, communication, and collaboration
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D |Global perspective and capability of communication in foreign o
languages
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Capability of IT applications for business operations
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F Having recognition and persistence of business ethics O
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Resources Required (e.g. qualifications and expertise, instrument and equipment, etc.)
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Course Requirements and Suggested Teaching Methods
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