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Course Objectives
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Dept.’ s Education Objectives

BT LG FAHMEAREL RN 28 %
1 |Cultivate senior personnel with the capability of information technology to solve
problems with thinking skills
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Cultlvate professional personnel with the capability of information technology
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3 |Cultivate senior personnel with the capability of innovation, research and
development and integrated planning

HEBEPF DT FPRETBEIRATT 24 A
4 |Cultivate personnel with the capability of digital content, electronic commerce
and knowledge management
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b |Cultivate information management personnel and regional to meet the needs of
national development
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Cultivate the knowledge of information management application
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B [Cultivate the capability of logical deduction, problem solving o
and independent research
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C |Cultivate the professional ability and skill regarding O
information
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D Cultivate the integrated ability regarding information o

technology and management
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E |Cultivate the ability regarding innovative thinking, leadership o
and international view
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Course Outline

Module 1: IT Value, Internet Technology, B2B Markets and Internet Business Models
Module 2: ERP Systems and Implementations

Module 3: Supply Chain Integration

Module 4: Business to Consumer, Consumer to Consumer

Module 5: Business Process Innovation

Module 6: Mobile Commerce and Strategic Agility

Module 7: New Instruments and Approaches to Risk Management in eBusiness

Module 8: IT Investment Managemen
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Resources Required (e.g. qual1flcat10ns and expertise, instrument and equipment, etc.)
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Course Requirements and Suggested Teaching Methods
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Miscel laneous

Selected Readings of International Journal of Electronic Commerce.




