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Course Objectives

The aim of this class is to deliver well-defined and resilient competitive marketing
information management systems (MMS) for modern e-business world. We will discuss
every aspect of MMS which includes business advantages, competitive strengths and
vulnerability analysis

SART P&
Dept.’ s Education Objectives

BT LA RE ST A LR AA o
1 |Cultivating management professionals with outstanding ability in quantitative
analysis.
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Cultivating professionals with finance-specific knowledge.
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3 |Cultivating professionals with a global vision and the ability in foreign-language
communication.
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4 |Cultivating management professionals with knowledge and skills in decision
analysis and problem solving.
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Using quantitative methods to analyze and solve problems.
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Equipped with the ability to analyze finance.
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C |Using information technology to analyze, integrate, and present ®
data.
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D [Equipped with a global vision and specialized foreign language o
proficiency.
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B Equipped with the ability to master topics of finance and O

economy, and other current news, and to diagnose financial and
economic tendencies.
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Equipped with basic knowledge of management in general.
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Course Outline

Introduction to MMS

Infrastructure for MMS

Industrial IT and organization behavior

IT and MMS strategies

Applications of IT on development of MMS strategy
Evolution and new challenges of internet economies
IT structure of e-business world

E-marketing on industries
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Resources Required (e.g. qualifications and expertise, instrument and equipment, etc.)
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Course Requirements and Suggested Teaching Methods

Presentations of this course are conveyed by on-course lectures
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