FEEFEMARE RO THIR® 2 RKfFE
Please consult Intellectual Property Rights before making a photocopy. Please use the textbook of copyrighted edition.

oFFEE TN
# %  Course Outline
CEFRE FREE

PR LA
Course Name in Fag
Chinese

S S A
Course Name in Marketing Management
English

PR FI % LT
Course Code BM__MO370 Degree Master’ s

2 v % g ¥ P 30

Type Required Credit(s) 3.0 Hour(s)

02 AR
Prerequisite

AT PR
Course Objectives

This course aimed to offer students basic knowledge in marketing field and to equip
students with theoretical and practical foundation.
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Cultivating professional managers equipped with international perspective
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Cultivating professional managers equipped with IT management proficiency
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Cultivating equipped with human culture professional managers
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Core knowledge of theories related to business management
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B [Capability of logical thinking and problem solving to business
management
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Capability of leadership, communication, and collaboration
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D |Global perspective and capability of communication in foreign
languages
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Capability of IT applications for business operations
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Having recognition and persistence of business ethics

Bl 3P [1lustration : @ % R APk Highly correlated OF R4 Moderately correlated

HAE S
Course Outline

1. Introduction to Marketing :

(1) Marketing concept

(2) Marketing system and environment
2. Marketing research and planning :

(1) STP

(2) Marketing plann and budget

3. Marketing strategy : product, price, place, and promotion
4. Marketing management :

(1) Marketing organization

(2) Marketing control

(3) Marketing activities and expension
5. Marketing cases
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Resources Required (e.g. qualifications and expertise, instrument and equipment, etc.)

1.PhD in marketing or management related field -
2. LED projector -

Course Requirements and Suggested Teaching Methods

Students should preview materials, review course content, and complete assignments on
time.
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