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Cultivate talent in ethnic art research.
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Conduct research on ethnic art culture and industry.
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Develop the ethnic art creative industry.
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A |Possess an international perspective and align with global o
trends in ethnic art research and development.
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B |Understand the diversity of local cultural assets, cultural o
values, and expressive styles.
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C |Analyze and research the current status of the ethnic art o
industry.
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D |[Develop innovative management models for the ethnic art O
industry.
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Resources Required (e.g. qualifications and expertise, instrument and equipment, etc.)

Course Requirements and Suggested Teaching Methods
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