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Course Objectives

Brand is a critical asset of the firm. A successful global brand needs continuous
investment and management efforts. This course aims to provide students with necessary
knowledge and skills on how to develop a global brand. Basic concepts, theories and
tools for developing successful brands are introduced in this course. Thus students
will learn how to brand a new product and apply brand knowledge and skills to craft

proactive, creative and effective brand strategies and programs.
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Dept.’ s Education Objectives
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1 |Cultivating management professionals with outstanding ability in quantitative

analysis.
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Cultivating professionals with finance-specific knowledge.
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3 |Cultivating professionals with a global vision and the ability in foreign-language

communication.

2T E R ARSI ER AR i hE Ao o

4 |Cultivating management professionals with knowledge and skills in decision

analysis and problem solving.
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Basic Learning Outcomes
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Using quantitative methods to analyze and solve problems.
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Equipped with the ability to analyze finance.
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C |Using information technology to analyze, integrate, and present o
data.
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D |Equipped with a global vision and specialized foreign language o
proficiency.
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B Equipped with the ability to master topics of finance and O
economy, and other current news, and to diagnose financial and
economic tendencies.

r L R ELtr N £ ®
Equipped with basic knowledge of management in general.
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Course Outline

The course aims to provide students with the basic knowledge of brand management. The
course introduces students with principles of branding, brand equity, and the brand
management. By the end of the semester, students are expected to acquire the basic
understanding of how brands play in building a firm. It is expected that students
would be able to build the brand strategy of a firm for a domestic and international
market.
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Resources Required (e.g. qualifications and expertise, instrument and equipment, etc.)

Course Requirements and Suggested Teaching Methods

The course will use Strategic Brand Management 4/e, Keller, Pearson as the reference
textbook. Teaching method would be lectures, case studies, projects, and discussions,
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