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Course Objectives

L2284 HE ¢ KE1EHFad#omiric + o Establish students’ fundamental knowledge
and capabilities in exhibition planning and execution.

20> 0 fR R g FIARGE R > LEERE § RPEF arnbléEH i o Gain in-depth
understanding of the planning and execution strategies of exhibitions, and master the
key skills of exhibition planning and practice.

I E T A E IR~ ARRAoF BAA > 0 RRIP HE § 7 e (T 48 o Explore the
current situation, trends, and development potential of the exhibition industry, and
understand the operating mode and characteristics of the domestic and international
exhibition market.

4.3"RE2E AR @R & it o RERHIEHNFE € K% o Train students to use
diverse thinking and cross-disciplinary collaboration abilities, collaborate on
planning and executing exhibition strategies.
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Encourage students to innovate in practice, explore new business opportunities in the
exhibition market, and apply what they have learned to the planning and execution of
actual exhibitions.
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Cultivate talent in arts mediation and management practices.
9 PR AEED

Research the creative arts industry and its market.
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Innovate and develop the creative arts industry.
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BB REALE > Fogry R B B i o
Possess an international perspective and align with global
trends in the art market development.
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Understand the value and diversity of local art and the art
market.

AT DIREGES BILR o
Analyze the current status of the global art market.

B2 BRI AT A
Research and develop innovative management models for the art
industry.
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Enhance abilities in artistic creation and industry practice.
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1. Exhibition planning and strategy
2. Exhibition proposal and execution plan
3. Exhibition space design and layout
4. Exhibition marketing and promotion
5. Post-exhibition management and evaluation
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Resources Required (e.g. qualifications and expertise, instrument and equipment, etc.)

Course Requirements and Suggested Teaching Methods
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