FEEFEMARE RO THIR® 2 RKfFE
Please consult Intellectual Property Rights before making a photocopy. Please use the textbook of copyrighted edition.

OBz hER¥
ES $%  Course Outline
EApIL A F T AL gy 2

L A
Course Name 1n Fopri7 4
Chinese

S S A
Course Name in Arts Marketing
English

PR FI % LT
Course Code VAE_53610 Degree Master’ s

i3 ) F i A S 3.0 i 3.0
Type Elective Credit(s) ’ Hour(s) :

02 AR
Prerequisite

AT PR
Course Objectives

ﬁ*ﬁﬁv FOEHE A BERAER LI BN BY FH R m@’*‘“ﬁﬁﬂfﬂs@ ¥
EEEIE f‘r‘ FEBERRERBAH R EgRiez R EY LR FENFHEEL 2 F

ﬁ#irﬁio

AT P
Dept.’ s Education Objectives
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1 Cultivate talent in art education research.
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Conduct research in visual arts education.
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Develop art education in schools and society.
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A Possess the ability to artlculate visual arts education and its o
application in both school and societal contexts.
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B [Develop art education that encompasses both global perspectives o
and local content.
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C |Activate practical applications of art education in both school o
and societal settings.
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D |Research and develop innovative models for the art education O
industry.
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Resources Required (e.g. qualifications and expertise, instrument and equipment, etc.)

Course Requirements and Suggested Teaching Methods
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