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Course Objectives

This course provides the core theories and practical concepts of business ethics. The
course emphasizes the reality of today’ s global business community and shows that
geography, culture, and time contribute to ethical concepts and constructs. A
consequence 1s the necessity of ethical decision-making. The course seeks to help
students recognize legal and moral issues, reason through the consequences of
different courses of action, and promote social responsibility. The course emphasizes
connections between topics such as ethical theories, legal responsibilities, the
prioritization of stakeholders, and corporate social responsibility.
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1 Bu11d a foundation of international business knowledge to prepare students for
being higher-level managers.
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Prepare students for being innovative and excellent higher-level managers.
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3 Offer a program with an emphasis on proficiency in higher-level management of
international service business.
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4 |Offer a program with an emphasis on higher-level management philosophy responsive
to the Taiwanese business context
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A |Students will have advanced knowledge of international
business.
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B [Students will be able to identify, analyze and solve business
problems using logical and critical thinking.
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C |Students will be able to demonstrate effective leadership, o
communication, coordination and teamwork skills.
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D |[Students will be able to communicate in foreign languages and O
have an awareness on global and cultural diversity issues.
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E Students will be able to demonstrate the advanced managerial O
skills for international business.
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F |Students will be able to demonstrate proficiency in use of
advanced information technology.

BARZLEER2 2%
G [Students will be able to identify and understand the importance ®
of ethical decision making for international business.
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347+ % (Course Outline):

1. Introduction

2.Why Ethics Matter

3.Ethics from Antiquity to the Present

4.Defining and Prioritizing Stakeholders

5. Three Special Stakeholders: Society, the Environment, and Government
6. The Impact of Culture and Time on Business Ethics
7.What Employers Owe Employees

8.What Employees Owe Employers

9. Case Study I

10. Recognizing and Respecting the Rights of All

11. Professions under the Microscope

12. Case Study II

13. Changing Work Environments and Future Trends

14. Business Ethics in an Evolving Environment

15. The Lives of Ethical Philosophers

16. Contemporary Thought Leaders

17. Case Study III

18.Final Exam
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Resources Required (e.g. qualifications and expertise, instrument and equipment, etc.)
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Course Requirements and Suggested Teaching Methods
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