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Course Objectives

Promoting destinations by exploiting culture has become an important ingredient of
tourism

strategies in recent years. This course takes a broad view of cultural tourism - from
high culture and

1ts festivals to popular culture, local customs and heritage. The course combines two
perspectives -

the arts and heritage organization’ s engagement with cultural tourism; and the
management of

cultural tourism at the local, regional and international level. Successful cultural
tourism involves

visitor centered approaches, partnership and sensitivity to host cultures.
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Dept.’ s Education Objectives
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1 |To Build a foundation of global perspective to prepare students for being managers
on tourism, recreation and leisure industries.
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9 To Offer a program with an emphasis on management philosophy responsive to the
Taiwanese business context for being managers on tourism, recreation and leisure
industries.
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3 |To Prepare students for being innovative and excellent managers on
tourism, recreation and leisure industries.
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To Emphasis on personality education to develop services spirit.
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A |To Have a basic knowledge on tourism ~ recreation and leisure o
industries.
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B [Students will be able to identify, analyze and solve business o

problems with logical thinking.
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C [Students will be able to demonstrate effective leadership, o
communication, coordination and teamwork skills.
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D [Students will be able to communicate in foreign languages and O
have an awareness of the global and cultural diversity issues.
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E |To Use of technology for 1nformat10n gathering, analysis and o
integration.
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F |To Have professional abilities to appreciate tourism and O

leisure-related strategies and policies.
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Course Outline

1. Culture and Cultural Tourism

2. Cultural Resources, Cultural Attraction’ s Selection Process and Cultural Tourism
Products

3. History and Typologies of Cultural Tourism

4. Some Major Impacts of Cultural Tourism on Host Countries
5. Culture as a Political and Economic Resource

6. Cultural Politics, Culture Wars and Cultural Tourism

7. Problems of Representation and Interpretation

8. The Globalization of Heritage Tourism

9. Indigenous Cultural Tourism

10. Arts Festivals and Cultural Tourism

11. Urban Renewal through Cultural Tourism

12. Responsible Marketing in Cultural Tourism
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Resources Required (e.g. qualifications and expertise, instrument and equipment, etc.)
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Course Requirements and Suggested Teaching Methods

The course is conducted through a combination of lectures, discussion, and individual
assignments. The student should expect to spend around six hours per week outside of
class in

preparation
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