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Dept.’ s Education Objectives
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Cultivate talent in art education research.
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Conduct research in visual arts education.
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Develop art education in schools and society.
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A |Possess the ability to articulate visual arts education and its o
application in both school and societal contexts.
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B [Develop art education that encompasses both global perspectives o
and local content.

BB REM R T 7B
C |Activate practical applications of art education in both school o
and societal settings.
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D |Research and develop innovative models for the art education o
industry.
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Resources Required (e.g. qual1flcat10ns and expertise, instrument and equipment, etc.)

Course Requirements and Suggested Teaching Methods
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