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1 ~ Understanding Aesthetic Theory and Application: Exploring aesthetic concepts and
their practical implementation in art, design, and cultural industries.

2 ~ Developing Arts Administration and Management Skills: Gaining knowledge of the
operations of art institutions, curatorial planning, and art marketing strategies.

3 ~ Art Market and Policy Analysis: Studying market trends, cultural policies, and
resource management in the art industry.

4 ~ Cultural and Creative Industry Development: Examining the intersection of art with
cultural economics, branding strategies, and interdisciplinary collaborations.

5~ Art Project Management and Curatorial Practices: Learning how to plan, execute, and
promote art exhibitions and cultural events.
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Cultivate professional talent in the creative arts industry.
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Conduct observation and research in the creative arts industry.
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Align with the creative arts industry and the art market.
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A |Possess an international perspective on the development trends
of the creative arts industry.
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B |Understand local cultural resources and the characteristics of
the creative arts industry.
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C |Have innovative concepts and the ability to conduct research
and development of artistic products.
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D [Ability to integrate local resources and participate in
practical aspects of the creative arts industry.
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E |Possess skills in planning, leadership, communication,
collaboration, and problem-solving.
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F |Analytical and managerial competence in the creative arts
industry and its development trends.
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1. Foundations of Aesthetics and Art Theory
 Concepts of Aesthetics

* The Relationship Between Art and Aesthetics
* Aesthetic Theories and Their Applications




2. Introduction to Arts Administration

« Core Functions and Development of Arts Administration

« Operations of Art Institutions and Cultural Organizations
« Art Policies and Public Resource Management

3. Art Market and Cultural Economy

* Overview of the Art Market

* Development and Challenges in the Cultural and Creative Industries
« Art Marketing and Branding Strategies

4. Curation and Exhibition Management

* Curatorial Concepts and Exhibition Design

« Exhibition Space Planning and Artwork Display

« Audience Experience and Exhibition Narratives

5. Art Project Management and Public Engagement

« Planning and Execution of Art Events

« Public Art and Community Cultural Development

* Social Media and Art Promotion
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