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Course Objectives

The objective of this course is to provide students with an overview and understanding
of e-commerce.

Specifically, students will:

1. gain an understanding of the theories and concepts underlying e-commerce.

2.apply e-commerce theory and concepts to what e-marketers are doing in the real
world.

3. improve familiarity with current challenges and issues in e-commerce.
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Dept.’ s Education Objectives
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Cultivate talents with a skill of financial management.
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Cultivate talents with a skill of investment and manage finances.
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Trains the talents needed for our nation’ s economic and business environment.
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A |Basic knowledge of the financial theory Economics,
accounting, statistical and mathematical ability.
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Understanding of the development of the financial disciplinal.




LEREY I ERTILET A AT0 4
Basic knowledge of financial theory analysis.

EHFTHEE LT EMA TR 20
Basic knowledge of documentation and presentation skills.
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Capabilities for financial analysis of current affairs
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Ability of computer programs, algorithms and applications
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G English reading ability of communication and coordination O

Bl 3P [1lustration ‘@ % B APk Highly correlated OF B4 Moderately correlated

HAE S
Course Outline

This course in Electronic Commerce (e-commerce) challenges students to explore the
realities and implications of e-commerce from a marketer’ s perspective. Business-
toconsumer(B2C) and business-to-business (B2B) e-commerce markets are examined. The
course introduces students to a wide range of electronic commerce issues for
marketers, as a foundation for continual learning in the dynamic e-commerce
environment.
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Resources Required (e.g. qualifications and expertise, instrument and equipment, etc.)

Professor in Information Management specializing in E-commerce
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Course Requirements and Suggested Teaching Methods

Classes may involve lectures, videos, guest speakers, small group exercises and
discussions. Students are expected to attend class, participate and contribute to
discussions, and keep up with e-business news.

Students are also expected to keep themselves current with e-commerce developments by
reading newspapers, business magazines, and online e-commerce news sources.
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Using information from other sources and not citing the source is plagiarism, and will
be punished appropriately.




