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Dept.’ s Education Objectives
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To develop managerial talent with a global perspective.
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To develop managerial talent with knowledge integration abilities.
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To develop managerial talent with initiative-seizing abilities.
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To develop managerial talent with humanism quality.
FHATP HE LB E
4 Ap BE
B ¥4 Correlation
between Course
Basic Learning Outcomes Objectives and
Dept.” s Education
Objectives
A | FEEEE AR ML s e
Having knowledge of modern management theories and practices
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B Hav1ng capability of 10g1ca1 reasoning, independent thinking,
and problem solving




EHEEFAT LR RMEAT Y IHEDORER
C HaV1ng global perspective on key issues in academia, research,
industry, and government
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D Hav1ng insights and persistence of professional and industry

ethics
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Resources Required (e.g. qualifications and expertise, instrument and equipment, etc.)
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Course Requirements and Suggested Teaching Methods
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