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Service Design of Creative Industry
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Dept.’ s Education Objectives

BTN ABEFRFEAA o
Cultivate talent in arts mediation and management practices.
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Research the creatlve arts industry and its market.
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Innovate and develop the creative arts industry.
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Possess an international perspective and align with global
trends in the art market development.
By f3 fude H e s Hreniy @ BE R
Understand the value and diversity of local art and the art o
market.
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Analyze the current status of the global art market.
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Research and develop innovative management models for the art O
industry.
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Enhance abilities in artistic creation and industry practice.
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Resources Required (e.g. qualifications and expertise, instrument and equipment, etc.)

Course Requirements and Suggested Teaching Methods
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