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A. To enhance students’ ability to design and conduct research relevant to business

management.

B.To develop skills in analyzing and interpreting research data, contributing to

academic and practical knowledge in business.

C.To prepare students for significant scholarly contributions in their future academic

and professional endeavors.
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To develop managerlal talent with a global perspective.
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To develop managerlal talent with knowledge integration abilities.
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To develop managerial talent with initiative-seizing abilities.
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To develop managerial talent with humanism quality.
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Having knowledge of modern management theories and practices
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B HaV1ng capability of loglcal reasoning, independent thinking, o
and problem solving
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C HaV1ng global perspective on key issues in academia, research,
industry, and government
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This course offers a practical and applied exploration of contemporary advanced
research methods and statistical techniques tailored for business environments.
Designed for doctoral students in Business Management, it comprehensively covers both
qualitative and quantitative research methodologies. Throughout the course, students
will engage deeply with the entire research process—from advanced research design and
data collection to applying sophisticated statistical procedures such as multiple
regressions, univariate and multivariate analysis of variance, and factor analysis. A
strong emphasis is placed on the practical application of these methods to solve real-
world business challenges through case studies and project-based learning.
Additionally, the course integrates computer-assisted problem-solving to enhance the
application and interpretation of research models. By the end of this course, students
are expected to have a robust understanding of how to conduct and apply social science
research methods effectively in various business contexts.
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Resources Required (e.g. qualifications and expertise, instrument and equipment, etc.)
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Professional faculty for quantitative and qualitative research, relevant books and
equipment, and multimedia teaching instruments.
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Course Requirements and Suggested Teaching Methods
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Discussion of various research methods, conducting actual research, and final report.
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