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Course Objectives

The aim of this class is to deliver well-defined and resilient competitive marketing

information management systems (MMS) for modern e-business world.

We will discuss

every aspect of MMS which includes business advantages, competitive strengths and

vulnerability analysis
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Course Outline

Introduction to MMS

Infrastructure for MMS

Industrial IT and organization behavior

IT and MMS strategies

Applications of IT on development of MMS strategy
Evolution and new challenges of internet economies
IT structure of e-business world

E-marketing on industries
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Resources Required (e.g. qualifications and expertise, instrument and equipment, etc.)
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Course Requirements and Suggested Teaching Methods

Presentations of this course are conveyed by on-course lectures
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