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1 ~ Exploration and Experimentation: Through creative experiments, students will
challenge conventional artistic expressions and develop their unique creative style.
2 ~ Integration of Theory and Practice: Students will gain an in-depth understanding of
art theory and apply it effectively in their creative practices.

3 ~ Cross-Material and Interdisciplinary Experimentation: Encouraging students to
explore different materials, techniques, and interdisciplinary approaches to create
1nnovative works.

4 ~ Academic and Artistic Discourse: Training students in writing artistic statements
and academic reports, enhancing their ability to express ideas and engage in critical
thinking.

5 ~ Exhibition and Presentation: Developing curatorial thinking, learning how to
present works effectively, and gaining experience in public exhibitions and
presentations.
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Dept.’ s Education Objectives
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Cultivate professional talent in the creative arts industry.
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Conduct observation and research in the creative arts industry.
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Align with the creatlve arts industry and the art market.
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A |Possess an international perspective on the development trends
of the creative arts industry.
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B |Understand local cultural resources and the characteristics of
the creative arts industry.
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C |Have innovative concepts and the ability to conduct research
and development of artistic products.
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D [Ability to integrate local resources and participate in
practical aspects of the creative arts industry.

ERER ARE AW - EITR RPREfRAN S o
E |Possess skills in planning, leadership, communication,
collaboration, and problem-solving.
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F |Analytical and managerial competence in the creative arts
industry and its development trends.
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This course will be tailored to students’ creative directions and interests, offering
individual guidance and group discussions. The topics covered may include:
1. Research and Inspiration Development

- Case studies and discussions on artists

- Trends in interdisciplinary and new media art

- Research methods and concept development
2.Creative Experimentation
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- Planning and structuring personal creative projects
- Exploration of cross-media and techniques
- Material and spatial studies
3.Critique and Discussion
- Artwork analysis and conceptual expression
- Integration of specialized research and artistic theories
- Peer review and dialogue with instructors
4. Presentation and Exhibition
- Artistic statements and project presentations
- Curation and exhibition planning
- Final project presentation and exhibition
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