FEEFEMARE RO THIR® 2 RKfFE
Please consult Intellectual Property Rights before making a photocopy. Please use the textbook of copyrighted edition.

OHzhFLE¥
ES $%  Course Outline
B RAES WAL AR ST

L A
Course Name in Mg A A it AR
Chinese
S S A
Course Name in Ceramic Modeling
English
RS FL u| &P
Course Code ACL 02112 Degree Master’ s program
i3 vl 3 g ¥ 30 P 30
Type Elective Credit(s) ’ Hour(s) :
A 13 AT
Prerequisite
AT PR

Course Objectives

f*”mé*ﬁﬁﬁﬂ Wim A 1T B AN o SEF B~ Fd o TR0 &
4 %ﬁ¢ﬁﬁitzﬁﬂﬁﬂ%’ﬁﬁiﬁwﬁiiﬁﬁ??%WU%*’lﬁé%

AT P
Dept.’ s Education Objectives
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Cultivate talent in arts mediation and management practices.

FrRFARAEED 5
Research the creatlve arts industry and its market.
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Innovate and develop the creative arts industry.
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A |Possess an international perspective and align with global
trends in the art market development.
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B |Understand the value and diversity of local art and the art
market.
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Analyze the current status of the global art market.
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D |Research and develop innovative management models for the art
industry.
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B Enhance abilities in artistic creation and industry practice.
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Resources Required (e.g. qualifications and expertise, instrument and equipment, etc.)

Course Requirements and Suggested Teaching Methods
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