FEEFNEMAR L2 RETHRIRY P ERFEF
Please consult Intellectual Property Rights before making a photocopy. Please use the textbook of copyrighted edition.

oE PRSI’
ES $%  Course Outline
BRI A ST ML AR BT

L A
Course Name in T AL B R
Chinese
S S A
Course Name in Popular Culture & Applications
English
RS FL u| &P
Course Code ACL 52102 Degree Master’ s program
i3 vl 3 g ¥ 30 P 30
Type Elective Credit(s) ’ Hour(s) :
g AR
Prerequisite
AP 1%

Course Objectives
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The objective of the course on Popular Culture is to provide students with a
comprehensive understanding of the nature, formation mechanism, development trends,
and impact of popular culture on modern society. Through this course, students are
expected to acquire relevant analytical methods, research tools, and application
skills, enhance their competitiveness and innovative capabilities in the industry.
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Cultivate talent in arts mediation and management practices.
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Research the creative arts industry and its market.
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Innovate and develop the creative arts industry.
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A |Possess an international perspective and align with global o
trends in the art market development.
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B |Understand the value and diversity of local art and the art ®
market.
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Analyze the current status of the global art market.
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industry.
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E Enhance abilities in artistic creation and industry practice.
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Basic knowledge of the concept, characteristics, and trends of popular culture.
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The impact, understanding, and perception of popular culture on society, culture,
economy, industry and other aspects.
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and expression methods of different forms of popular culture media, such as music,
movies, TV dramas, comics, games, etc.
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The relationship between popular culture and personal, social, and cultural values,
and inspiring innovative thinking
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Through the exploration and analysis of local and global popular culture and trend
dynamics, this course aims to provide students with a deeper understanding of
contemporary society’ s diverse values and social phenomena. By engaging in case
discussions and practical exercises of various types, students will critically examine
how shifts in popular culture influence the evolution and transformation of values
within individuals, families, and social circles. This process will cultivate their
ability to synthesize and interpret information while developing independent critical
thinking and expressive skills. Furthermore, students will be encouraged to reflect on
the impact of trends on their personal perspectives, enabling them to expand and apply
their insights in broader contexts.
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Course Requirements and Suggested Teaching Methods
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