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Course Objectives

By the end of this course, students will be able to:

@® Explain key concepts and frameworks in digital marketing.

@® Analyze how organizations use digital channels to reach and engage
target audiences.

@ Lvaluate the effectiveness of digital marketing campaigns using
relevant performance metrics.

@® Develop integrated digital marketing strategies that support
organizational and marketing objectives.
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Course Outline

1. Course overview

2. The basics of marketing

3. Marketing in a digital world

4. Consumer behavior in the digital era

5. Marketing research: Big data and Al Analytics

6. Products and branding in the digital era

7. Promotion in the digital era

8. Content marketing &amp; storytelling

9. Midterm Exam/Project

10. Social media marketing

11. Search engine optimization (SEO)

12. Omnichannel marketing

13. Emerging trends &amp; technologies in digital marketing
14. Other related issues (e.g., Digital ethics &amp; data privacy)
15. Consultation week for the final project

16. Final Project Presentation

17. Final Exam

18. Supplementary Teaching (Flexible)
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Resources Required (e.g. qualifications and expertise, instrument and equipment, etc.)

(s None)
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Course Requirements and Suggested Teaching Methods

Lecture

Discussion

In-class activities
Group project
Presentation

Exams
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