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HAz4w it Course Description

This is an introductory course in Microeconomics. It focuses on helping students to understand the
basic principles of Microeconomics and the applications of theories in daily life. Since our life is
in large part about making choices subject to limited resources, this course will help you see
through how rational decisions are made by individuals/firms/government and how it might be changed
for the better. More importantly, how the market—where ‘supply’ and ‘demand’ interact — works
and sets its price will be further elaborated. Despite the fact that the efficient market is not
always the case, the government will be proved to be the solution when market failure (such as
externalities) occurs
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¥ % i B # Teaching Schedule & Content

1F = Week N % Subject/Topics # 2xRemarks

Ch. 1. First Principles & Ch. 2. Economic Models: Trade-offs and
Trade

2 Ch. 3. Supply and Demand

3 Ch. 4. Consumer and Producer Surplus

4 Ch. 5. The Market Strikes Back

5 Ch. 6. Elasticity

6 Ch. 7. Taxe

7 Ch. 8. International Trade
8 Ch. 9. Making Decisions
9 #p ¢ ¥ i Midterm Exam

10 Ch.10. The Rational Consumers

11 Ch. 11. Consumer Preferences and Consumer Choice

12 Ch. 12. Behind the Supply Curve: Inputs and Costs




13 Ch. 13. Perfect Competition and the Supply Curv

14 Ch. 14. Monopoly

15 Ch. 15. Oligopoly

16 Ch. 16 Monopolistic Competition and Product Differentiation

17 Ch.17. Externalities

18 # % ¥ 2% Final Exam
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