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HAz4w it Course Description

The course is organized into one 3-hour lecture per week. Of this, 2 hours are devoted to formal
lectures and half hour to student discussion, if possible.
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Basic Learning Outcomes and Dept.” s
Education
Objectives
BT Aqac 4 Lt E B R IRk A 47 4 R AR A hi 4 o Mathematical analysis
A |skills: application of mathematical theories and game theory to analyze economic .
issues
FREALS TN A T FTAPHLEFTAALE - FTALHN 2 E S 147 - Enpirical analysis
B [skills: appllcatlon of statistics and econometrics in data collection and
examination
C MBS R U RREAE M IZHE R o Microeconomic perspective: .
understanding of microeconomic theories and relevant applicatio
D TREEAREREL G USRS M %2 B - Macroeconomic perspective: O
understandmg of macroeconomic theories and relevant application
B BERA LR FRRSAEIE LM REN 4 o Employment opportunities: capabilities O
of workmg on important policy and decision challenges in business and government

Bl 3 [1lustration ‘@ % A4pM Highly correlated OF B 4p B Moderately correlated

# 3 i & % Teaching Schedule & Content

i#F =t Week R % Subject/Topics # :xRemarks
1 What is Industrial Organization?
2 Measuring Market Structure
3 Scale and Scope Economies -- for the Single-Product Firms
4 Scale and Scope Economies —- for the multiple-Product Firms
5 Noncost Determinants of Industry Structure




6 Third-Degree Price discrimination

7 Second-Degree Price Discrimination

8 First-Degree Price Discrimination

9 #p ¢ ¥ 223F Midterm Exa

10 Multiple-product monopoly

11 Spatial Model and Horizontal Differentiation — [
12 Spatial Model and Horizontal Differentiation —— II
13 Horizontal Differentiation with Price Discrimination
14 Vertical Product Differentiation — I

15 Vertical Product Differentiation —— II

16 Bundling and tie-in sales

17 Strategic Behavior in Oligopoly

18 # % ¥ 2% Final Exam

g %

2 Teaching Strategies

FFE R Lecture
I:l H 5 Miscellaneous:

£ 233 #%Group Discussion

Field Trip
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[tems Percentage ¢ 99 52 wy % N Wz A
T pE = 4 General . class
10% R
Performance participation
# ¢ ¥ 24 Midterm Exam 30% v
# %% 2% Final Exam 30% v
*¥ %% Homework and/or
) 30% roup quizzes
Assignments ’ v group d
H # Miscellaneous
)

Grading & Assessments Supplemental instructions
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Textbook & Other References (Title, Author, Publisher, Agents, Remarks, etc.)
Textbook
Pepall, Richards, and Norman, 2008
Industrial Organization: Contemporary Theory and Practice, 4th Edition
South-Western College Publishing

Suggested Reading
1. Carlton and Perloff, 1994, Modern Industrial Organization, 2nd Edition, Harper Collins College
Publishers
2. Scherer and Ross, 1990, Industrial Market Structure and Economic Performance,
3rd edition, Boston: Houghton Mifflin

FAERMER (KB A RRFIIEARP Z30)
Teaching Aids & Teacher’ s Website (Personal website can be listed here.)

H @4 L3P (Supplemental instructions)
This syllabus is subject to modification as the semester progresses.




