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HAz4w it Course Description

1. Students will understand basic microeconomic terms, concepts and methodology and demonstrate the
ability to apply them to the fundamental economic question of allocating scarce resources

2. Students will understand market gailure and externalities as well as the erects of government
intervention in such markets

3. Students will be able to apply economic reasoning to better understand real world policy issues,
such as tax system design, poverty, and discrimination
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# ¥ i R % Teaching Schedule & Content

iF =k Week M % Subject/Topics # 3xRemarks
1 Introduction
2 The Market Forces of Supply and Demand
3 The Market Forces of Supply and Demand
4 Elasticity and its Application
5 Elasticity and its Application
6 Elasticity and its Application




7 The Logic of Consumer Choice and Demand Curve

8 The Logic of Consumer Choice and Demand Curv

9 #p ¢ ¥ 32 Midterm Exam

10 The Cost of Production

11 The Cost of Production

12 The Cost of Production

13 Firms in Competitive markets
14 Firms in Competitive markets
15 Monoploy

16 Monoploy

17 Monopolistic Competition

18 # % ¥ 3% Final Exam

#% # K ¢ Teaching Strategies

FHFE H#HP Lecture |:| & w3 #Group Discussion |:| 287 ¥ Field Trip
l:l H s Miscel laneous:

%% & #] #7 p * Teaching Self-Evaluation

£13#7% % (Innovative Teaching)

[ #was v (PBL) [ ] mag & sy (TBL) [] %2 % (SBL)
I:l fadt %3 Flipped Classroom I:l B3kF* Moocs

4 € 7 = (Social Responsibility)

I:l f$ 4 i Community Practice I:l A% £ 1% Industy-Academia Cooperation

5 & (¥(Transdisciplinary Projects)

|:| 7 %% Transdisciplinary Teaching |:| B % %% Inter-collegiate Teaching

I:l ¥ fF £ 3 Courses Co-taught with Industry Practitioners
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Textbook & Other References (Title, Author, Publisher, Agents, Remarks, etc.)

N. Gregory Mankiw, Principles of Economics

FAFTER(Z R KT oL, KB L FRgo et AR 2 #h)
Teaching Aids & Teacher’ s Website(Including online teaching information.
Personal website can be listed here.)

H @ 4 SL 3P (Supplemental instructions)




