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#A2 P &  Course Objectives

This course will provide students with the ability to conduct and evaluate economic analyses of
issues relating to industrial economics. The course begins with an introduction of the field. It
proceeds to a discussion of the behavior of firms in an imperfectly competitive world. We study the
effects of different industrial policy instruments.
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A Mathematlcal analysis skills: Mastering in intermediate application of mathematical .
theories and game theory in analyzing economic issues.
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B |[# 47 - Empirical analysis skills: Mastering in intermediate appllcatlon of statistics
and econometrics in data collection and examination.

MepLie A B4 e BHSAE M 24 e R o Microeconomic perspective:
C | Thorough understandmg of 1ntermedlate microeconomic theories and relevant
application.

TEHREARLEFN A A EART M 2R 2 &Y - Macroeconomic perspective:
D [Thorough understanding of intermediate macroeconomic theories and relevant
application.

HEN G LR G RIAALE hief4 5 £ 12 3£ % 5 4 - Employment opportunities:
E |Capabilities of intermediate working on important policy and decision challenges in
business and government.
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Fu A CRBRFY A HA R TERERE £ 74 o Communication skills:
F |Having a clear mind and capability in writing an 1ntermed1ate professional academic
report.
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Alternative learning: Read the following article and discuss with
instructor if any questions arise.

18 Brekke and Kuhn, ” Direct to Consumer Advertising in
Pharmaceutical Markets,” Journal of Health Economics, 25, 20086,
102-130.
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B 4 Field Trip
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Grading & Assessments Supplemental instructions
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Textbook & Other References (Title, Author, Publisher, Agents, Remarks, etc.)
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Teaching Aids & Teacher’ s Website(Including online teaching information.
Personal website can be listed here.)
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