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A HE LKA SR A EF A+ u@To Have a basic knowledge on tourism ~ recreation and .
leisure industries
B B BEL Y~ B AEA 152 f24- it 4 Students will be able to identify, analyze and
solve business problems with logical thinking.
C EHARE S R A B ER L (Fai 4 Students will be able to demonstrate effective ®
leadership, communication, coordination and teamwork skills.
D BARSATLZE 3 & £ 95 4 Students will be able to communicate in foreign O
languages and have an awareness of the global and cultural diversity issues.
B L FapHFeFFaL g - 2478 % FTo Use of technology for information gathering, O
analysis and integration.
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appreciate tourism and leisure-related strategies and policies.
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¥ ¥ i B # Teaching Schedule & Content

#F =t Week R % Subject/Topics # 3xRemarks
1 Course introduction
2 2/28 feT e A p (GxiR)
3 Social aspects of recreation resource management
4 Social aspects of recreation resource management (Continued)
5 Recreation resource management framework
6 Recreation resource management framework (Continued)
7 Taiwan tourism and recreation resources
8 Other tourism and recreation resources (e.g., examples from the US)
9 Mid-term exam # ® & #i%
10 Management policies in outdoor recreation management
11 Field trip
12 Management procedures in outdoor recreation management
13 Outdoor recreation activities/The environment/education in the
outdoors
14 Ecotourism
15 Invited speaker
16 Concession management (& *FPR7%2_ %4 > B 4)
17 Final pyesentation
AL
18 Course supplement (individual appointment)
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Grading & Assessments Supplemental instructions

Additional quizzes and/or assignments will be given during the semester at the discretion of the
instructor.
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Textbook & Other References (Title, Author, Publisher, Agents, Remarks, etc.)

The course materials for each class will be announced in e-Learning (e% 3%) for your preview and
review. Below textbooks are suggested for your references.

1. Robert Manning (2022). Studies in Outdoor Recreation: Search and Research for Satisfaction (4th
ed. ). OR: Corvallis: Oregon State University Press.[2011, 3rd ed. ebook available at ndhu library]
2. Kathleen Cordes and Garrett Hutson (2015). Outdoor Recreation: Enrichment for a Lifetime (4th ed).
Sagamore Publishing Inc. [ISBN/ISSN:978-1-57167-777-8)[available and reserved at ndhu library]
3. Alan Jubenvile and Ben Twight (1993). Outdoor Recreation Management : Theory and Application (3rd
ed). Venture Publishing Inc.[available and reserved at ndhu library]
4. Simon Bell (2008). Design for Outdoor Recreation (2nd ed.). Taylor & Francis Inc. [ebook available]
5. Ken Cordell (1999). Outdoor Recreation in American Life: A National Assessment of Demand and
Supply Trends. Sagamore Publishing Inc. [available at ndhu library]
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Teaching Aids & Teacher’s Web51te(lnc1ud1ng onlme teaching information.
Personal website can be listed here.)
http://sys. ndhu. edu. tw/RD/TeacherTreasury/tlist. aspx?tcher=12690

1. Course content and order of presentations may be deviated from those topics as outlined in the

syllabus.

2. An invited speaker, a field trip or a quiz will be arranged in due course.

3. All announcements will be noticed via e-Learning website. Students are required to check e-Leaning
often during the class semester.
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AACSB information: College Mission, Learning Goals, and Learning Objectives College Mission The
College of Management(COM) emphasizes internationalization, education, and localization, which shapes
its mission to cultivate outstanding management and academic talents who are aware of the impact of
globalization and ethical issues and can integrate a diversity of knowledge and possess the
analytical decision-making and execution abilities to build a brighter future. Students can achieve
the five earning goals derived from the school mission, including LGl-integration of a diversity of
business and management knowledge, LG2-analytical decision-making ability, LG3-execution, LG4-global
vision, and LGb-ethics

This course covers essential topics of statistical techniques in management aiming to help
undergraduate students achieve LGb-ethics which is measured by the LO 5. 1-Understand professional
ethics and be able to identify unethical behaviors, and LO 5. 2-Understand corporate social
responsibility and sustainable development.

Measurement: The evaluation of learning effectiveness of the course includes three parts, general
performance (40%), midterm exam (30%) and final exam (30%).

The following rubrics will be used to evaluate the students for the intended learning objectives of
AOL.

LO 5. 1-Understand professional ethics and be able to identify unethical behaviors

Needs Improvement: Fail to identify ethical dilemma faced in making managerial decisions and
unethical business behaviors. Provide little discussion of viewpoints of the stakeholders.

Satisfactory: Identifies ethical dilemma faced in making managerial decisions and unethical business
behaviors. Addresses some viewpoints of the stakeholders.

Exemplary: Clearly identifies and discusses ethical dilemma faced in making managerial decisions and
unethical business behaviors. Reflects various viewpoints of the stakeholders.

LO 5. 2-Understand corporate social responsibility and sustainable development

Needs Improvement: Show little perception of the concepts of corporate social responsibility and
sustainable development

Satisfactory: Show little perception of the concepts of corporate social responsibility and
sustainable development

Exemplary: Show excellent perception of the concepts of corporate social responsibility and
sustainable development and well interpret the related practices




