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Education
Objectives
A BBk~ (R~ PEFR 2 B4 e ff ooiTo Have advanced knowledge on tourism ®
recreation and leisure.
B 25 AMIELY A 478 f#ehi 4 Students will be able to identify, analyze and .
solve business problems with logical thinking.
C g CARE AW LAY EG & (Feoa 4 Students will be able to demonstrate C
effective leadership, communication, coordination and teamwork skills
D B RIEARLTF L R ¢RI sl iy 4 Students will be able to communicate in foreign O
languages and have an awareness of the global and cultural diversity issues.
B i ?Q‘L #ﬂiiL%F ?%‘L&’%’ ~ 21722 5 To Use of technology for information gathering, ®
analysis and integration.
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Health" of tourism and recreatlon management and planning knowledge
i HE TS /’% RS ) 25 ¥ e bk (ki@ woiTo Develop "emphasis on sustainable
resource" of tourism and recreation management and planning knowledge.
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Experiment Method
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Data Analysis
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Tools for doing research
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Report on Research Proposal
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Report on Research Proposal
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Term Exam




% % K % Teaching Strategies

¥ P Lecture & w3t #Group Discussion |:| %2B9 Y Field Trip
|:| H i Miscellaneous:

% % 4] #7 p * Teaching Self-Evaluation

£13#7% % (Innovative Teaching)

RALE £ ¥ (PBL) [ | mag e e v (TBL) [[] fmi-se sy (SBL)
Déﬁﬁ?{i Flipped Classroom I:l E3xEr Moocs

A ¢ § = (Social Responsibility)

|:| % # 4 B Community Practice |:| A% & ¥ Industy-Academia Cooperation

5 & (¥ (Transdisciplinary Projects)

|:| i M %% Transdisciplinary Teaching |:| B % %% Inter-collegiate Teaching

|:| ¥ §F & 3 Courses Co-taught with Industry Practitioners

H v other:




B2 FrE2 5 A®E > ;¢ Grading & Assessments

§e A 5 B Fe A G 5 3®E 2 3¢ Assessments
S F iF T Ef 5 £l %3 P H

[tems Percentage ‘5 9 54 w3 g N iy H g
I pFa 4% General .
Performance 30% v v v
#e 224 Midterm Exam
#x+ 24 Final Exam 35% v v
TE A
T Homework and/or 350 v v v

Ass1gnments

H # Miscellaneous
(A2 3)

BRI N
Grading & Assessments Supplemental instructions
1' IFil’f‘? F% 30/0 ’
2. k% 2835%:
3. 4 3235%

FP3REE30 (37 % 35 REF RP)
Textbook & Other References (Title, Author, Publisher, Agents, Remarks, etc.)

+3* 2. The Practice of Social Researchit ¢ #1577 * i (% -+ w i) By Earl Babbie +% 2 # E¥
£

2]

9}* * % Research Methodology : A step by step guide for beginners # % = i# @ #Z F¥iha (%=

k]
%) by Kumar @ i ~ o #6F

FARRH R (7 R RF TR, KB A RO AR 2 )
Teaching Aids & Teacher’ s Website(Including online teaching information.
Personal website can be listed here.)

H 48 L3P (Supplemental instructions)
R CELERE (B e RmT PR EV HhiE

EAACSBRI% 7 ¥ eedant 5k &Y > B Y 22wk (Assurance of Learning, AOL) "3 HE ¥ 2 €0- 304 -
AOL™ i & 33+ & 1‘6\:‘} 4'— BFoRE Y AT Rl B AL DR Y S 0 BREE A kT Sk 1
BBy it & (Mission) ff’é‘« g4l iorengk % p i (Learning Goals) 4rP 1 (Learning Objectives) -
RoeHPd o By & &8 L8 R E P R PR EApde ”f?:ﬁ% T s IR 0 enfE 3 AR IR
Fg ¥ S i i "I”err)@mﬁ i B 570

TARZAESNE 2 T b AT RZE Y PR P h
AACSB information: College Mission, Learning Goals, and Learning Objectives

College Mission

The College of Management (COM) emphasizes internationalization, education, and localization, which
shapes 1ts mission to cultivate outstanding management and academic talents who are aware of the
impact of globalization and ethical issues and can integrate a diversity of knowledge and possess the
analytical decision-making and execution abilities to build a brighter future. Students can achieve
the five learning goals derived from the school mission, including LGl-integration of a diversity of
business and management knowledge, LG2-analytical decision-making ability, LG3- execution, LG4-global
vision, and LGb-ethics

This course covers essential topics of research methods in the field of Tourism, Recreation, Leisure
Studies to help graduate students achieve LG2, which is measured by the LO 2.1 and LO 2.2., and LGb,
which is measured by the LO 5.1 and LO 5.2

Learning Goal (LG2): Analytical decision-making ability




Learning Objectives (LOs): 2.1 Equipped with the ability of logical thinking; 2.2 Equipped with the
ability to collect, analyze, and summarize data using information technology

Measurement: The evaluation of the learning effectiveness of the course includes two parts. The
individual paper report (research proposal) and the term exam are mainly for LO 2.1, and the
practices of the research skills are for LO 2.2

The following rubrics will be used to evaluate the students by the individual paper report, term
exams and the research skill exercises for the intended learning objectives of AOL.

LO 2. 1-Equipped with the ability of logical thinking

Needs Improvement: Little evidence of cohesive thinking and ideas seem scrambled or disconnected
Satisfactory: Ideas organized with some clarity for barely logical argument
Exemplary: Ideas are well-organized to formulate a logical argument

LO 2.2-Equipped with the ability to collect, analyze, and summarize data using information technology

Needs Improvement: Exercise processing was not complete and presented
Satisfactory: Most exercise were well processed and presented
Exemplary: Correctly process exercise and present

Learning Goal (LGb): Ethics
Learning Objectives (LOs): 5.1 Understand professional ethics and be able to identify unethical
behaviors; 5.2 Understand corporate social responsibility and sustainable development

Measurement: Part of individual paper report (research proposal) will be used to evaluate the
learning effectiveness of the course includes LO 5.1, and LO b. 2.

The following rubrics will be used to evaluate the students by the individual paper report for the
intended learning objectives of AOL.

LO 5.1 Understand professional ethics and be able to identify unethical behaviors

Needs Improvement: Fail to identify ethical dilemma faced in making managerial decisions and
unethical business behaviors. Provide little discussion of viewpoints of the stakeholders.
Satisfactory: Identifies ethical dilemma faced in making managerial decisions and unethical business
behaviors. Addresses some viewpoints of the stakeholders.

Exemplary: Clearly identifies and discusses ethical dilemma faced in making managerial decisions and
unethical business behaviors. Reflects various viewpoints of the stakeholders

LO 5.2 Understand corporate social responsibility and sustainable development

Needs Improvement: Show little perception of the concepts of corporate social responsibility and
sustainable development

Satisfactory: Show perception of the concepts of corporate social responsibility and sustainable
development and be able to interpret the related practices

Exemplary: Show excellent perception of the concepts of corporate social responsibility and
sustainable development and well interpret the related practices




