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With the changes in personal consumption habits, all industries are looking for ways to respond. This
course enables students to understand the development process, basic concepts and main challenges of
digital business, as well as how to find meaningful target customers in the digital generation, and
to find specific and feasible business models.
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A EHAIRAEF BB EALT o A global vision of developing entrepreneurship for .
the creative industries.
B BfEt fprims 2 P AR A £4 7 - The ability to link with local resources through O
co-operation and participation in arts and creative industries.
C B R AR s Ed ~ L1072 B4EfEA 4w 4 o The appropriate skills and knowledge of ®
project planning, leadership, communication, collaboration and problem solving.
D W R L AE 2 FRPING A4 F A o A competence of analytic management in .
identifying trends to develop arts and creative industries
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