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HAz4w it Course Description

This course is designed as an introduction to basic principles and practices of marketing management
It aims to cover marketing concepts, strategies, and their applications in the tourism industry. The
teaching style of this course will be highly interactive. Case study discussion and group tasks will
be used to enhance students’ understanding of the course content. Contemporary issues in marketing
management in both domestic and international contexts will be discussed.
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A WLk kP57 A £ A~ 93u#kTo Have a basic knowledge on tourism ~ recreation and P
leisure industries.
B £ BELY  FAEA 472 20 4 Students will be able to identify, analyze and .
solve business problems with logical thinking.
C L HARHE s Ry B S (Fes 4 Students will be able to demonstrate effective ®
leadership, communication, coordination and teamwork skills.
D B A RSAT L ZE 3 & £ 95 4 Students will be able to communicate in foreign O
languages and have an awareness of the global and cultural diversity issues.
B e ?;lt ﬁidigi? T ?f?% ~ 2372 5L To Use of technology for information gathering,
analysis and integration.
P A ﬁiﬁ%f#% #E_ R 5K 22 ﬁ\“é wrE g ¥4 To Hgve profess@or}al abilities to )
appreciate tourism and leisure-related strategies and policies.
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3 Understanding Marketing in Tourism
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The Marketing Environment and Strategy Group forming
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Customer Information and Marketing Research ject top
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Travel Consumer and Organizational Buyer Behavior
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Market Segmentation and Positioning
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Product Management L
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deadline: 5 PM
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Midterm Exam
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Branding and Marketing Communication
Advertising and Promotion
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Distribution Channels in Tourism
M W4 - FHMEB 2R R
Experiential Marketing, Physical Environment, and People
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Final Exam
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Student consultation hours

schedule an
appointment.
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Textbook & Other References (Title, Author, Publisher, Agents, Remarks, etc.)
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Marketing for Hospitality and Tourism (2021), Philip Kotler, John T. Bowen, and Seyhmus Baloglu,

Pearson Education °
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Teaching Aids & Teacher’ s Website(Including online teaching information.
Personal website can be listed here.)
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AACSB information: College Mission, Learning Goals, and Learning Objectives College Mission The
College of Management(COM) emphasizes internationalization, education, and localization, which shapes
its mission to cultivate outstanding management and academic talents who are aware of the impact of
globalization and ethical issues and can integrate a diversity of knowledge and possess the
analytical decision-making and execution abilities to build a brighter future. Students can achieve
the five earning goals derived from the schoo mission, including LGl-integration of a diversity of
business and management knowledge, LG2-analytical decision-making ability, LG3-execution, LG4-global
vision, and LGb-ethics

The following rubrics will be used to evaluate the students by the guest lecture reflective report
and the individual paper commentary report/mid-term exam for the intended learning objectives of AOL.

LO 4.1- Understand the impact of globalization on the markets
. Needs Improvement: Little evidence in understanding the impacts of globalization on relevant
markets.
Satisfactory: Notice and address some of the impacts of globalization on relevant markets.
Exemplary: Show integrated understanding and well address the relevant impacts of
globalization on relevant markets.

LO 4.2- Equipped with the sensitivity of cross-cultural management

Needs Improvement: Provide no or little analysis of cultural impact of multinational
management issues.

Satisfactory: Provide clear analysis of cultural impact of multinational management issues

Exemplary: Provide accurate and detailed analysis of cultural impact of multinational
management issues.




