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HAz4w it Course Description

Cultural tourism is a form of special interest tourism where tourists are motivated to learn about
and experience tangible or intangible cultural assets and commodities. These attractions involve
unique elements of local society, including art, architecture, history, cultural heritage,
literature, music, creative industries, cooking, religious beliefs, and lifestyle of residents
Taiwan has included the promotion of cultural tourism in Article 18 of the Basic Culture Law
promulgated in 2019. This article emphasizes the need to formulate cultural tourism development
policies, utilize Taiwan’s rich cultural connotations, promote cultural tourism, and cultivate cross-
domain related talents to create a sustainable environment for cultural tourism. From a cultural
studies perspective, this course explores the types of cultural tourists, discusses the development
of cultural tourism, and examines the characteristics of cultural resources from the perspectives of
geography and geopolitics. Additionally, it delves into the development, interpretation, and
reproduction of cultural tourism, explores the relationship between culture, art, and festivals, and
examines the phenomenon of creative tourism development and urban regeneration. The course aims to
help students understand contemporary cultural tourism research trends and use diverse perspectives
and contexts to grasp the development trends of cultural tourism.

This course includes a one-week overseas visit involving case analysis, university visits, and
experiences in the cultural tourism and hospitality industries. This allows students to gain
firsthand knowledge and insight about cultural tourism.
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A BBk~ (R ~ PEFR 2 3B e ff oiTo Have advanced knowledge on tourism ®
recreation and leisure.
B 25 ABIELY - A 478 f#:ehi 4 Students will be able to identify, analyze and
solve business problems with logical thinking.
C g CARE AW LAY EG S (Feoa 4 Students will be able to demonstrate .
effective leadership, communication, coordination and teamwork skills
D B REARLTF 0 R R sl iy 4 Students will be able to communicate in foreign O
languages and have an awareness of the global and cultural diversity issues.
B Ea ?;& 7}’4:13‘:@?{? ?g&&%‘ ~ 21722 5 To Use of technology for information gathering, O
analysis and integration.
F RE TRERSBRUME ) 208 2RI gk k7 8 To Develop "deep recreation .
experience" of tourism and recreation management and planning knowledge.




BE THIRAREE | 20 BRIk k7 @ To Develop "Caring for the Community

G Health" of tourism and recreation management and planning knowledge .
i RE TRBFTHRAL ) 255 &8P gk ki To Develop "emphasis on sustainable ®

resource" of tourism and recreation management and planning knowledge.
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‘@ 3 A4k Highly correlated O & 4p# Moderately correlated

# 3 i K % Teaching Schedule & Content

¥ =t Week R & Subject/Topics % zxRemarks
1 Course Introduction
2 Mid-Autumn Festival
3 Field Trip and Case Study: Heritage Tourism Kyoto, Nara, Osaka
4 A Framework of Cultural Tourism Studies
5 A Framework of Cultural Tourism Studies
6 Field Trip and Case Study: UNESCO Sites & Cultural Tourism Kyoto, Nara, Osaka
7 Field Trip and Case Study: Reused Heritage Sites Kyoto, Nara, Osaka
8 Field Trip and Case Study: Religious Tourism Kyoto, Nara, Osaka
9 Field Trip and Case Study: Creative Tourism Kyoto, Nara, Osaka
10 Field Trip and Case Study: Art & Cultural Tourism Kyoto, Nara, Osaka
11 Pre-Departure Briefing
12 Field Trip and Case Study: Cuisine Tourism Kyoto, Nara, Osaka
13 Field Trip and Case Study: Experiential Cultural Tourism Kyoto, Nara, Osaka
14 Field Trip and Case Study: Cuisine Tourism Kyoto, Nara, Osaka
15 Field Trip and Case Study: Cultural Tourism & Urban Regeneration Kyoto, Nara, Osaka
16 Fielq Trip and Case Study: Sustainable Management of Cultural Kyoto, Nara, Osaka

Tourism

17 Field Trip Sharing Presentation
18 Supplementary Teaching
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¥ P Lecture & w3t #Group Discussion %2B9 Y Field Trip
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£13#7% % (Innovative Teaching)
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A ¢ § = (Social Responsibility)
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|:| ¥ §F & 3 Courses Co-taught with Industry Practitioners

H v other:




B2 FrE2 5 A®E > ;¢ Grading & Assessments

5 g 3 ;8 Assessments

fie /s 78 B fie s v )
ES g iE T AL BliE BF i H
[tems Percentage ‘5 9 54 w3 g N iy Hq
T ¥ General . Participation and
20% i -
Performance Discussion

Presentation 20%,
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#x ¥ 24 Final Exam 20% v v

i*%¥ =% Homework and/or

0,
Assignments 20% v v

H # Miscellaneous
(

)

FEE D A LR
Grading & Assessments Supplemental instructions

FPE05330 (30 7% 3% FEp wF)
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Smith, M. K. (2009). Issues in cultural tourism studies. London: Routledge.

FAFTER(Z R KT oL, KB L FRgo et AR 2 #h)
Teaching Aids & Teacher’ s Website(Including online teaching information.
Personal website can be listed here.)

H @ 4 SL 3P (Supplemental instructions)




