FEEFEMAR 2RO THRIRT 2RKHT
Please consult Intellectual Property Rights before making a photocopy. Please use the textbook of copyrighted edition.

OFHzFFrH¥

#5414  Syllabus
HAE LA %) ~

Ty gE/8Y
3|30 A g ;
Course Name in Chinese R 113/1

Academic Year/Semester
e L ()

Douiee e i Bl ich The Theory and Practice of Planning

P & B B RH )
C C ' q ACI_20280 | Department g - Course-Offering BiFb| A LS
ourse Lode & Year Department
i2 %) B 0 i/ P
Type # 4% Program Credit(s)/Hour(s) 3.0/3.0
ERHPT /38 i 5
Instructor
£ i3 AR
Prerequisite

HAz4w it Course Description

ERFEBERS T ER PRI BV FHFEFRAFLL s BFREFRE[ L THRUFES 37 - FRBELT 7
FOEHRTESRF P ERAT  ARRT B EFF o NEREE BRIBEFVIE SRR MALAF
R FRA -

g IR ERIP S AAH D R ERIER LR T uEE L ARER  FHERE AR BREFY S~
g FIFFRA MR VAR AEE 'gﬁ&%:}in o AFANF A/ S L BY EREEYLAEF FETDED
2R ’iﬁ’éf“éﬁci{fr’**’ﬁzz‘#ﬁ#ﬁ‘ WolpY A ARFL N LIFESE A EREFEERE

#A2 P &  Course Objectives

FRARK T E R p RIS A BRI R T FH LR S AR CAFERIF AR 5 A
By tamgdlfimant @t EATAFFELE Haw o
FHAEP B LR EN
il XA
R Correlation between
Course Objectives
Basic Learning Outcomes and Dept.” s
Education
Objectives
A g EAFAIR A £ B I REALTF o Possess an international perspective on the ®

development trends of the creative arts industry.

B Bty 2 TRz 541 A2 $4 ¢ - Understand local cultural resources and the
characteristics of the creative arts industry.

C B AIATREL o AT LA F a5 o Have innovative concepts and the ability to
conduct research and development of artistic products.

D RS E ek TR FEBENLIL A ER - Ability to integrate local resources and
participate in practical aspects of the creative arts industry.

B W ER AR S R s L1172 BPEEfE40 4 o Possess skills in planning, leadership,
communication, collaboration, and problem-solving.

® O 0| e@®

P W EMLIRAEZ FEPING A17F Ao o Analytical and managerial competence in
the creative arts industry and its development trends.

Blom 3P [1lustration ‘@ % 24pk Highly correlated O R 4p# Moderately correlated

¥ 3% & B # Teaching Schedule & Content

#F =t Week R % Subject/Topics % :xRemarks
1 HALH A
9 ERIA AL
ERHFIEER
3 EHIH %




4 |FHASERR R

5 AR S LRI A

6 ¥ AR &R Y

T BT R

8 I ek o e

9 # ¢ ¥ Midterm Exam

10 & HA3

1 LR % Ik R ah

12 R R i

13 S e e N B2

14 S SR o I R

15 v gl e 419 A

16 i 2 EF L

17 # * 43 Final Exam
M AARL

18 |EEKER

%% % ¥ ¢ Teaching Strategies

HE H#H P Lecture % &3 #Group Discussion 289 Y Field Trip
# # Miscellaneous: AR Z B FAAM R A s 225 (7400 A & R 2 M2 LA Ly

% & 4] #r p ® Teaching Self-Evaluation

£13#7% % (Innovative Teaching)

W ATE -+ £ ¥ (PBL) [ | mae s e v (TBL) f2i- £ ¥ (SBL)
Dﬁﬁﬁ?’zi Flipped Classroom I:l E3kE* Moocs

4 € 7 = (Social Responsibility)

f 3 2 i Community Practice I:l A% £ 1% Industy-Academia Cooperation

5 & (¥(Transdisciplinary Projects)

|:| 7 %% Transdisciplinary Teaching |:| % % %% Inter-collegiate Teaching

|:| #§7 & 3 Courses Co-taught with Industry Practitioners

H v other:




B2 FrE2 5 A®E > ;¢ Grading & Assessments

5 g 3 ;8 Assessments

fie /s 78 B fie s v )
e @ (r T E ET BT 5z #HR o

[tems Percentage ‘5 9 54 w3 g N iy H g

TEXE(F DR .
| Zd -

General Performance 30% v v ,r Z& R
(Attendance Record) "
g ¢+ 24 Midterm Exam 30% v v v
#x ¥ 2% Final Exam 40% v v v

i*¥ 2% Homework and/or
A531gnments

# ¥ Miscellaneous
(

)

FEE DA LR
Grading & Assessments Supplemental instructions

FPIv3330 (37 7% 35 FEp 5P
Textbook & Other References (Title, Author, Publisher, Agents, Remarks, etc.)

TRIAELRIFA wE R ’2019‘ =

ERBEEHIF o §85 0 2019

EFEER EHE KB i‘[&]*’ » 201372014

SHEBFHEFFGR) KR 2012

FaEdBE D £RE ‘ﬁ%? bl - ABEM R BURY ARG B F 0 2013
FaEdlBE £ %“” U f‘fﬁ}ég AR E 0 2013

v R AEFoRRBE S AR AFE  FH L 2009
OFAzEREFRFTEDE

FRARHEL(Z R FETN, KEFFB L RRFF T FARP 2 30)
Teaching Aids & Teacher’ s Website(Including online teaching information.
Personal website can be listed here.)
classroom#c & 43t % — ¥ doindk &

H @4 SL 3P (Supplemental instructions)

EF R, B LA A




