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HAz4w it Course Description

Companies significantly impact citizens’ lives globally, not just through their products and jobs,
but also in areas like working conditions, human rights, health, and the environment. With evolving
societal expectations, focusing solely on financial success is no longer viable. Consumers demand
ethical, sustainable practices and active roles in social and environmental issues. Corporate Social
Responsibility (CSR) is now essential, with strategic CSR aligning with long-term goals and market
positioning, leading to better performance.

This course, grounded in the concept that strategic CSR is the most comprehensive and effective
approach, covers key CSR concepts and theories. It addresses the complex trade-offs and
interconnected interests of various stakeholders through a stakeholder approach. The goal is to equip
students with the skills to critically assess the purpose of business and develop a holistic CSR
approach by integrating ethical, social, and environmental factors into management practices. The
course introduces and examines various empirical methods, focusing on both classical and recent
relevant papers.
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Corporate Responsibility and Sustainability will deepen student understanding and stimulate critical
thinking in these areas. Student will have the opportunity to practice problem-focused decision-
making on a range of economic, social and environmental issues that affect the operation of
contemporary organizations. The course will be of benefit if student wish to develop further insights
into corporate responsibility and sustainability as part of your career, or if you have limited
knowledge of the subject but would like to embark on a career in this sector.
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# I & B % Teaching Schedule & Content

¥ = Week R % Subject/Topics # :xRemarks

Course instructions
will be emailed to

1 Course announcement those who have
selected this course.

2 Mid-Autumn Festival

3 Course introduction/ instructions

4 CSR history, theories and frameworks

5 Stakeholder perspective

6 Business Ethics

7 Responsible leadership and CSR

8 Sustainability

9 #¥ ¥ %% Midterm Exam

10 Innovation and CSR

11 Involving stakeholders in CSR

12 CSR impact

13 CSR frameworks, standards and certifications

14 CSR reporting and communication

15 Develop CSR Project

16 Submit Project

17 Semester evaluation

18 # % ¥ 33 Final Exam
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