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1 Introduction
2 Ch. 1 Accounting in Action
3 Ch. 1 Accounting in Action
Ch. 2 The Recording Process
4 Ch. 2 The Recording Process
5 Ch. 2 The Recording Process

Ch. 3 Adjusting the Accounts

6 Ch. 3 Adjusting the Accounts




7 First mid-term exam

8 Ch. 4 Completion of the Accounting Cycle

9 Ch.5 Accounting for Merchandising Operations
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11 Ch. 5 Accounting for Merchandising Operations
12 Second mid-term exam

13 Ch. 6 Inventories

14 Ch. 6 Inventories

15 Ch. 7 Fraud, Internal Control, and Cash

16 Ch. 7 Fraud, Internal Control, and Cash

17 Final exam

18 XS

#% # K ¢ Teaching Strategies

FHFE H#HP Lecture |:| & w3 #Group Discussion |:| 287 ¥ Field Trip
l:l H s Miscel laneous:

%% & #] #7 p * Teaching Self-Evaluation

£13#7% % (Innovative Teaching)

[ #was v (PBL) [ ] mag & sy (TBL) [] %2 % (SBL)
I:l fadt %3 Flipped Classroom I:l B3kF* Moocs

4 € 7 = (Social Responsibility)

I:l f$ 4 i Community Practice I:l A% £ 1% Industy-Academia Cooperation

5 & (¥(Transdisciplinary Projects)

|:| 7 %% Transdisciplinary Teaching |:| B % %% Inter-collegiate Teaching

I:l ¥ fF £ 3 Courses Co-taught with Industry Practitioners




B2 FrE2 5 A®E > ;¢ Grading & Assessments

Jo
A
I

5 g 3 ;8 Assessments

fie /s 78 B fie s v )
e EXG T E ET G 5z 3 o
[tems Percentage ‘5 9 54 w3 g N iy Hq
L pF 4 General \
Performance 15% v 4
#e 224 Midterm Exam 50% v A =
#x+ 24 Final Exam 25% v
¥ 2% Homework and/or 10% v

Assignments

H # Miscellaneous
(

)

FEE D A LR
Grading & Assessments Supplemental instructions

FPIRETEE (32 F 3k REF wl)
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AACSB information: College Mission, Learning Goals, and Learning Objectives College Mission The
College of Management (COM) emphasizes internationalization, education, and localization, which
shapes its mission to cultivate outstanding management and academic talents who are aware of the
impact of globalization and ethical issues and can integrate a diversity of knowledge and possess the
analytical decision-making and execution abilities to build a brighter future. Students can achieve
the five learning goals derived from the school mission, including LGl-integration of a diversity of
business and management knowledge, LG2-analytical decision-making ability, LG3- execution, LG4-global
vision, and LGb-ethics
This course covers essential topics of fundamental knowledge in the field of accounting to help
undergraduate students achieve LG1, which is measured by the LO1.1 and LO 1.2
Learning Goal (LG1):
Equipped with the fundamental knowledge of a specialization or profession
Learning Objectives (LOs): 1.1 Equipped with the fundamental knowledge of a specialization or
profession; 1.2 Be able to apply professional knowledge to solve managerial problems
Measurement: The evaluation of the learning effectiveness of the course includes two parts. The
Midterm the final exam are mainly for LO 1.1. and LO 1.2.
The following rubrics will be used to evaluate the students by midterm and final exams for the
intended learning objectives of AOL.
LO 1.1- Equipped with the fundamental knowledge of a specialization or profession
Needs Improvement:
Little evidence of sufficiency of understanding the fundamental concepts, skills and techniques in
area of specialization or profession.
Satisfactory:
Basically understand the fundamental concepts, skills and techniques in area of specialization or
profession.
Exemplary:
Comprehensively understand the fundamental concepts, skills and techniques in area of specialization
or profession.
LO 1.2- Be able to apply professional knowledge to solve managerial problems
Needs Improvement:
Does not identify the main managerial problems and cannot apply the professional knowledge to analyze
questions.
Satisfactory:
Identifies the main managerial problems and apply the professional knowledge to analyze a few
questions.
Exemplary:
Clearly identifies the main and subsidiary managerial problems and well apply the professional
knowledge to analyze insightful questions




