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A LR BEMAIR A EF BRI RS o Possess an international perspective on the ®

development trends of the creative arts industry.
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characteristics of the creative arts industry.
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conduct research and development of artistic products.
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Textbook & Other References (Title, Author, Publisher, Agents, Remarks, etc.)
1. Marketing Management, 15th Edition, Philip Kotler & Kevin Lane Keller, Prentice Hall, 2015.
2. How Brand Become Icon? i#Brand#|Icon: < i* 54 74 %, Douglas B. Holt, ®IR 2, 3 KZFH, %K,
2009.
3. A R SRERefe, L H.Y 1) 2013.
4. The Luxury Strategy, 2nd Edition, % % & ® s, Vincent Bastien & Jean-Noel Kapferer, #f&i=3%, 7%
diae, 2014,

FRERHFLE(ZRIREFTA, KFFB A PRl AR 2 %a)
Teaching Aids & Teacher’ s Website(Including online teaching information.

Personal website can be listed here.)
i e 5o

H @ 4 L3P (Supplemental instructions)
1. BAZEREG AR FANHEE 2 D> 22 3 &K (E-Mail:Aleck. Lin@gms. ndhu. edu. tw) 4 %o X P
B PR A 3 B R 3Ar 2 PR A 4 B2t o
2. ERLFARNE L CFFE T - F R R AT AR ITAP FETAEN o AGARN F2E2 420 2 L £
MEFEEPHARTLFE > AR B HF LB ORI NKEFY o




