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HAz4w it Course Description

Special Topics in Marketing for Hospitality & Tourism explores the key concepts and theories of
marketing and its applications in the hospitality and travel businesses. This course aims to
establish the foundation of knowledge and identify the latest challenges and issues in the industry.
Students are expected to be actively involved in the discussion in class and complete
group/individual projects as hands-on case studies.
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experience" of tourism and recreation management and planning knowledge.
B EHEF THIRAREEE ) SyeRilaEmL k@B L £ - Develop "Caring for the
Community Health" of tourism and recreation management and planning knowledge.
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sustainable resource" of tourism and recreation management and planning knowledge
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and solve business problems with logical thinking
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in academia, research, industry, and government.
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1 Course Orientation
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Introduction to Marketing in Tourism
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The Marketing Environment (Environmental Scanning)
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Marketing Strategies (Strategic Planning)
5 WEERBFY P EE G
Tourist and Consumer Behavior (Motivations)
5 Bk A g 2
Customer Information (Marketing Research)
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Market Segmentation (Positioning)
Product Development
9 BRABAYY L
Midterm Exam- Individual Assignment Due
10 PRER € (B %)
NDHU Sports Day(no classes)
Advertising and Promotion
Branding and Marketing Communication
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Pricing and Customer Value
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Distribution Channels
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Digital Marketing
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Group Presentation
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Group Assignment Due
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Student consultation hours
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p H? 8 General 15% v v participation and
erformance discussion
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Textbook & Other References (Title, Author, Publisher, Agents, Remarks, etc.)

Philip Kotler, John T. Bowen, and Seyhmus Baloglu (2021). Marketing for Hospitality and Tourism, the
8th edition. Pearson Education
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