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HAz4w it Course Description

This class encompasses general Electronic Commerce (EC) in the following way:

E-commerce and E-business
Internet Consumer Retailing
On-line consumer behavior studies
E-marketing basics

EC and supply chain
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#A2 P &  Course Objectives

The objective of this course is to provide students with an overview and understanding of e-commerce.
Specifically, students will:

1. gain an understanding of the theories and concepts underlying e-commerce.

2.apply e-commerce theory and concepts to what e-marketers are doing in the real

world.

3. improve familiarity with current challenges and issues in e-commerce.
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Basic Learning Outcomes and Dept.’ s
Education
Objectives
A ARS8 A8 2 ik i # 4 Basic knowledge of the financial theory
Economics, accounting, statistical and mathematical ability.
B |5 & pMir & A~ 5 2Understanding of the development of the financial disciplinal.
C |E#E* 49 &R F L7 4 494 4 Basic knowledge of financial theory analysis. O
D L ?flﬁﬁﬂ - %_ % I T EEdFE4 2 4 4 Basic knowledge of documentation and O
presentation skills.
E |2 #MEPE L4447 4 Capabilities for financial analysis of current affairs O
P LR NARNEE 2 Rt LA a4 Ability of computer programs, algorithms and .
applications
C EHEFRFAEERN E A A 4 English reading ability of communication and O
coordination

BT3P [1lustration @ % A4 Highly correlated OF B 4p Bk Moderately correlated

¥ 3% i& B % Teaching Schedule & Content

#F = Week R % Subject/Topics # 3xRemarks




1 Overview for EC
2 Chap 1 attendance rate: 10%
3 Chap 1 (cont’d)
4 Announcement for term project
5 Chap 2
6 Chap 2 (cont’ d)
7 Chap 3
8 10/28: Midterm exam: chap 1-2; openbook REQUIRED
9 Midterm week
10 Chap 3 (cont’ d)
11 Chap 10
12 11/25: oral report and term project: track 1 REQUIRED
13 12/02: oral report and term project: track 2 REQUIRED
14 12/09: oral report and term project: track 3 REQUIRED
15 12/16: oral report and term project: track 4 REQUIRED
16 12/23: Final EXAM (ALL chapters) + VHWs+OR/TP REQUIRED
17 12/30: oral report and term project: track 5 REQUIRED
18 Final week
%% % ¥ & Teaching Strategies
HF P Lecture 5 3 Group Discussion I:l 87 ¥ Field Trip

|:| H # Miscellaneous:
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#* Teaching Self-Evaluation

£137% & (Innovative Teaching)

W AT+ 5 ¥ (PBL)

Mg & 05 (TBL)

- 8 % (SBL)

Déﬁﬁ?{i Flipped Classroom

4 € # = (Social Responsibility)

24 4 i Community Practice

3¢ & i¥(Transdisciplinary Projects)

|:| 7 %% Transdisciplinary Teaching

|:| B3 Moocs
|:| A% £ 1% Industy-Academia Cooperation

|:| 1% % %% Inter-collegiate Teaching

|:| ¥ 7 £ 32 Courses Co-taught with Industry Practitioners
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[tems Percentage ‘5 9 54 w3 g N iy Hq
L pF 4 General \
Performance 10% v v v
#e 224 Midterm Exam 30% v
#x+ 24 Final Exam 30% v
i*%¥ =% Homework and/or 0
Assignments 30% v v
H # Miscellaneous
()
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Grading & Assessments Supplemental instructions
10/28 Midterm exam; 12/23 Final exam; 11/25, 12/02, 12/09, 12/16, 12/30 Oral report and Term project
by individual; VHWs

FPEREEEr (37 % 3k NEP W)
Textbook & Other References (Title, Author, Publisher, Agents, Remarks, etc.)
1. Electronic Commerce 2018: A Managerial and Social Networks Perspective, Turban, E. et al., 9th

ed., Springer (e-Text Book)
2. E-Commerce 2018, Global Edition by Carol Guercio Traver & Kenneth C. Laudon (For reference)
3. Introduction to Electronic Commerce, 3rd Ed. Turban, King & Lang, Person, 2011.(For reference)
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Teaching Aids & Teacher’ s Website(Including online teaching information.
Personal website can be listed here.)
see http://elearn4. ndhu. edu. tw/moodle

H @3 L3P (Supplemental instructions)
Text book is strongly recommended to have one hard copy or free chapter downloads from publisher for
use throughout this course.




